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AHSIL #9E #3BE #AR T v
()82 AH|zy ojsHL], A
2025-11-18 S8 AH|XY ofsfL], ZAE & (02) 368-6155  hnlee@eugenefn.com
=LY AH|2H 7| Check At2: QuantiWise
AAA 222,000 2,122 3.0 9.4 26.6 35.3 31.6 66.9 14.7 10.4 8.3 3.1 5.5
SiCHEHSLY 93,400 2,104 2.8 2.2 16.3 28.5 42.0 97.7 9.2 8.3 7.9 5.1 5.7
BGF2[E|Y 111,100 1,924 1.0 1.8 5.7 (6.6) 1.7 8.4 10.3 9.8 9.5 15.2 14.9
GSZ|HIY 22,050 1,839 0.5 6.3 33.2 325 59.1 33.6 13.3 1.5 10.6 4.2 5.1
24 ad 73,100 2,068 0.4 4.1 9.3 9.3 (2.0) 35.1 19.4 12.1 8.5 0.7 1.7
SEIMz} 48,000 1,888 4.9 7.3 (1.9) (3.4) 9.1 30.1 - - 23.2 (7.6) 6.7
O|OtE 79,500 2,188 0.8 6.4 9.2 1.3 (5.9) 25.4 9.7 8.7 8.3 2.2 2.4
S AT 55,700 668 (1.8) 1.1 5.1 49 94 22.7 5.8 5.2 49 5.0 5.6
=Z2YEHID 5,840 410 3.0 3.2 9.0 24.8 10.6 715 - - - 19.5 19.9
JTC 3,705 192 (29.0) (30.0) (42.8) (40.2) (37.0) (7.8) 3.2 3.1 3.1 42.5 28.3
ofjojm| 2t 218,500 8,179 (0.5) (0.9) (8.8) 2.3 94.1 133700 3022 24.7 219 66.7 59.4
SHiZ24 130,000 1,611 1.6 7.3 (8.5) (23.7) 0.0 18.1 18.6 14.5 12.4 60.0 52.0
LGHEHZ 289,000 4,430 (1.7) 0.2 2.7 (5.4) (8.5) (5.3) 27.3 215 18.6 2.9 4.1
Of= | A2 127,200 7,464 (0.2) 0.9 8.1 3.8 33 21.4 27.0 23.9 22.4 5.6 6.5
TAGHA 158,800 1,802 1.7 (16.2) (20.4) (16.5) (24.4) 6.5 21.0 15.2 12.3 17.3 25.4
St=Z0} 65,400 1,544 1.9 (0.9 (12.0) (17.9) (21.0) 18.7 14.7 12.2 11.0 13.0 15.5
A28 45,100 2,765 1.8 2.0 5.3 (1.0 18.8 37.9 17.0 141 12.6 47.2 40.4
IAO)|FL 70,700 755 0.0 (7.3) 1.2 13.1 67.3 27.9 16.2 14.1 13.0 19.4 20.5
M| QM| OIE4 33,250 454 (0.2) (3.8) (14.4) (18.4) (9.00 (27.2) 14.4 11.9 10.6 10.3 13.3
HO[E| 21,800 760 (4.0 (8.6) (16.6) (42.6) (45.7) (45.5) 8.9 8.0 7.5 33.0 28.8
A4 18,850 151 (15.7) (10.2) (8.7) (40.3) (27.1) (17.9) - - - 77.9 55.3
AAMAQIE 10,430 369 0.9 4.2 6.2 (2.1) 4.5 33 20.8 14.1 10.7 2.2 4.4
St 15,920 357 (0.1) 3.7 5.9 5.5 3.1 8.2 8.7 8.2 7.9 2.9 32
F&F 74,600 2,865 (0.8) 17.1 18.4 18.6 8.4 37.4 7.8 7.3 7.1 22.0 20.5
OAESCIA 41,500 2,500 35 5.7 8.9 13.4 11.0 3.0 1.4 10.1 9.4 10.5 12.1
SHAE 12,820 515 1.9 12.3 20.2 25.8 20.6 (9.5) 9.5 7.8 6.9 7.4 9.6
FHFH 77,000 3,408 11.3 27.5 26.4 32.8 45.0 81.6 8.0 7.4 7.1 11.0 11.3
SHS2E 5,150 313 (0.8) 585 (9.2) (31.1)  (35.5) (40.5) 11.8 8.2 6.4 9.3 10.0
AA|QlA 4,840 143 7.0 7.8 (2.1) (10.4)  (16.7) (21.8) - - - - -
F2[A0||ZoHA 4,295 101 (1.0) 9.3 (0.4) (11.3) (4.6) (28.7) - - - - -
ZHe AT 5,160 467 (1.0) (4.1) 0.2 (15.3) 21.8 67.5 13.8 10.7 9.2 22.1 26.2
Hulo|xEgg2 9,210 133 (6.5) (2.8) (3.7) (19.4) (12.1) (1.2) - - - - -
A|0]0f| A 2T 10,730 313 55 3.3 12.7 3.1 24.5 51.7 4.0 4.0 4.0 18.2 16.8
ofo|FEzH= 14,470 202 (2.6) 0.4 (25.7) (30.1) 3.7 (19.8) - - - 15.7 14.2
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=LY AH[2H 7| Check Z}2: QuantiWise
AAMIA 222,000 1,629 101 50 5,149 6,903 464 163 16,848 7,019 548 296 | 30,732
SiCHE S 93,400 | 1,026 79 47 | 2,077 4,324 398 268 11,853 4,410 434 304 | 13,427
BGF2[EIY 111,100 2,430 95 75 4312 9,058 246 188 | 10,868 9,404 263 200 | 11,564
GSZ[EHIY 22,050 | 3,145 95 62 746 11,965 293 137 | 1,639 12,328 310 175 | 2,098
2haT 73,100 | 3,518 142 42 | 1,499 13,839 553 108 | 3,828 14,197 640 252 | 8,918
St 48,000 | 1,072 18 71 - 1,764 4,071 33 122 |- 3,052 4,039 140 89 | 2,227
O|OtE 79,500 7,502 155 82| 2,971 29,094 450 306 11,054 29,892 557 270 | 9,767
SiCEAT 55,700 874 22 - - 3,762 136 126 | 10,458 3,831 150 148 12,292
2Ry 5,840 - - - - - - - - - - - -
JTC 3,705 - - - - 421 66 62| 1,204 537 81 76 | 1,471
ojjojm| 218,500 371 86 67 1,774 1,434 343 280 | 7,445 1,955 481 389 10,397
cHH 224 130,000 122 24 25 2,025 508 103 80 6,669 710 153 119 9,672
LGYEAHZ 289,000 1,625 55 31 1,783 6,462 266 166 | 9,442 6,574 343 226 12,977
opZe|mA|Z 127,200 | 1,032 89 73 1,054 4,255 390 312 4,525 4,637 462 373 | 5,404
TATA 158,800 593 57 38| 3,344 2,405 202 83 7,329 2,667 242 147 | 12,933
sH=2Z 0t 65,400 702 68 40 | 1,683 2,717 242 144 | 6,106 2,946 282 186 | 7,885
M 2E 45,100 296 61 49 750 1,100 212 169 | 2,622 1,459 283 225 | 3,434
IAHZt 70,700 150 20 16 | 1,517 626 84 58 5,425 720 100 74 | 6,921
MM OIE] 33,250 77 10 8 766 287 29 18 | 1,658 328 36 35| 2,568
HOlg| 21,800 118 26 25 699 458 111 91 2,565 541 125 109 3,133
e 18,850 - - - - - - - - - - - -
ALMIAQIE 10,430 312 2 1 14 1,336 9 15 418 1,281 34 35 976
S 15,920 314 4 2 107 1,478 51 40 | 1,782 1,526 68 51 2,260
F&F 74,600 468 115 90 2,357 1,927 468 363 | 9,482 2,056 513 401 10,471
OAESCA 41,500 1,063 118 - - 4,403 475 356 | 5,929 4,505 540 402 6,695
SIS 12,820 530 20 15 383 1,897 74 48 | 1,190 1,951 96 64 1,607
FeFd 77.000 | 1,169 129 113 2,549 3,867 401 317 7,163 4,036 491 395 | 8,910
SH5YE 5,150 349 5 2 33 1,661 47 9 154 1,776 72 40 660
AA|DUA 4,840 - - - - - - - - - - - -
32| A0|| LKA 4,295 - - - - - - - - - - - -
2T 5,160 - - - - 263 39 31 333 320 60 48 527
Hulo|x &%/ 9,210 - - - - - - - - - - - -
o]0 AR 10,730 345 37 - - 1,283 134 84 2,959 1,357 141 85| 2,936
ojjo|SEaH= 14,470 - - - - - - - - - - - -
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=L AH|2}f Peers ZF2: QuantiWise
AAMIA 220,000 EI12,122 3.7 15 11.6 15.5 9.1 8.9 8.1 0.5 0.5 8.9 8.1
SiCHuHSHA 93,000 EI2,104 1.9 0.2 4.8 238 4.7 6.2 6.1 0.5 0.4 6.2 6.1
BGF2|EY 111,300 E1,924 (0.3) 1.6 6.3 298 0.1 2.0 2.1 1.5 1.3 2.0 2.1
GS2[EY 22,000 E1,839 0.3 1.2 7.7 10.4 0.1 4.7 4.7 0.6 0.5 4.7 4.7
20lAT 73,100 E12,068 0.1 (0.0) 10.9 8.7 0.1 95 8.9 0.1 0.1 95 8.9
SHLEt 48,100 11,888 2.1 47 5.8 14.5 5.4 19.2 11.7 15 1.5 19.2 11.7
o|OtE 79,300 E2,188 1.7) 1.7 14.6 25.4 2.9 8.0 7.6 0.2 0.2 8.0 7.6
SiCEAT 55,700 I 668 (0.2) 0.2 1.3 14.2 6.6 5.1 49 0.3 0.3 5.1 49
==k 5840 1 410 0.1) 1.9 41 16.5 0.0 9.0 6.9 - - 9.0 6.9
JTC 3,705 | 192 4.7) 0.3 03 7.0 - 4.4 32 1.5 0.8 4.4 32
ojjojm| ¢ 218,500 EESIZA] (1.1) (1.6) 1548 26.6 - 22.2 16.4 16.9 10.8 222 16.4
cHH 224 130,500 H 1,611 (0.8) 45 13.5 11.4 - 13.8 9.2 8.0 5.1 13.8 9.2
LGHEAZ 289,500 EEA N30 (1.4) (4.6) 17.2 26.7 4.2 6.8 5.8 0.9 0.8 6.8 5.8
OI2H|HA|Z 127,600 EEAZ6A 3.1 (2.8) 43.9 232 0.1 10.8 98 1.6 1.5 10.8 938
DATA 158,800 W 1,802 (0.6) 2.1 15.8 324 0.0 8.5 7.3 3.5 2.8 8.5 7.3
sk=Z0t 65,400 HE 1,544 0.3 0.6 12.1 36.3 - 9.1 8.0 1.8 15 9.1 8.0
NEE 45,200 EED,765 (1.3) 92.2 5.9 - 12.6 95 6.6 4.4 12.6 95
A7t 70,700 B 755 (0.4) 0.5 39 16.6 - 9.2 7.9 29 2.4 9.2 7.9
M[OHM|OIE] 33,300 I 454 0.0 0.1) 1.1 35 0.1 96 7.6 1.6 1.4 96 7.6
B0lE| 21,750 B 760 (5.7) 4.8 49 11.0 0.9 5.3 43 2.4 1.8 5.3 43
AL 19,010 | 151 0.1 (1.6) 3.0 34 1.8 - - - - - -
AAA Q1E 10,450 I 369 (0.3) 0.2 1.5 36 2.0 95 7.4 05 0.4 95 7.4
S 15,920 I 357 0.6 (0.6) 2.3 18.6 4.3 2.8 2.7 0.3 0.2 2.8 2.7
F&F 74,800 EED,865 (0.3) 1.3 96 11.2 2.2 5.5 5.1 1.6 1.3 5.5 5.1
OAESTA 41,600 E2,500 0.7) 1.0 6.4 36.9 11.3 6.4 5.8 1.1 1.0 6.4 5.8
SHMI A 12,880 I 515 0.2 0.8 9.1 5.2 15 7.3 6.1 0.7 06 7.3 6.1
oo 76,900 EE3,408 35 (2.8) 5.3 30.4 4.0 5.4 45 0.8 0.8 5.4 45
S| 5170 I 313 (0.1) (0.0) 0.8 6.1 - 5.7 5.1 0.6 0.5 5.7 5.1
HAQA 4,835 1 143 3.2 0.6 0.2 2.8 - - - - - - -
32[A0||IoH4 4,295 1 101 (0.1) (0.1) 0.1 1.0 11.0 - - - - - -
2 AT 5160 1 467 (0.3) (0.3) 6.0 13.9 3 - - - - - -
Hulo|M=g~Z 9,210 | 133 (0.2) 0.0 0.3 8.7 - - - - - - -
A|O|of| A R 10,770 I 313 0.9 0.8 0.9 2.3 - 6.7 6.4 - - 6.7 6.4
EEETES 14,240 1 202 0.1 0.1) 0.7 2.7 - - - - - - -
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Amazon 2329 E2ZE0] (0.8) 9.3 6 27.2 24.8 6.6 54 22.0 19.7 14.8 12.1
Alibaba 157.7 H 3763 2.5 (5.6) 87.5 171 22.8 2.4 2.6 13.1 9.9 10.8 13.9
Pinduoduo 129.0 01 183.2 (1.5) 0.4 33.0 13.2 10.8 3.2 2.4 26.4 25.0 9.6 7.3
Mercadolibre 2,057.7 1 1043 0.4 1.6 21.0 48 4 33.2 15.9 10.5 39.2 38.1 26.0 19.3
Sea 1458 | 86.3 35 (8.9) 37.4 39.8 28.6 8.1 6.3 17.7 20.8 22.9 18.2
Coupang 27.8 | 50.8 (1.5) (10.9) 26.5 158.9 514 10.6 8.6 7.2 17.3 26.5 194
Jd.com 295 | 42.9 0.8 (10.7) (14.8) 11.0 8.3 1.2 1.1 9.9 14.0 8.5 5.0
Ebay 82.2 | 37.1 (2.0) (10.7) 32.6 15.0 14.3 7.2 6.2 49.0 53.5 12.0 11.3
Walmart 103.0 EEB20.8 0.5 4.4) 13.9 41.4 394 9.1 8.4 219 21.3 20.5 195
Costco 912.6 H 404.4 (1.1) (2.5) (0.4) 50.4 455 14.0 12.0 30.3 28.1 30.8 28.1
Target 88.5 | 40.2 (1.6) (2.6) (34.5) 10.1 12.1 2.8 2.6 28.3 22.7 6.2 6.5
Macy's 19.2 1 5.1 (4.2) 7.5 13.1 8.1 9.8 1.2 1.1 15.8 114 3.7 4.0
Nordstrom - - - - - 33.7 295 - -
Isetan 15.0 1 55 (11.3) 4.7) (15.2) 14.4 13.7 1.4 1.3 10.0 9.7 8.8 8.8
Seven&l 13.1 1 342 (0.1) 2.3 (18.1) 30.8 19.7 1.4 1.4 4.7 6.5 9.1 95
China tourisr 124 1 25.3 (0.5) 254 31.0 458 36.6 3.2 3.0 7.1 8.6 235 18.4
Inditex 545 1 170.0 (3.4) (1.4) 4.1) 249 24.2 7.5 7.2 304 299 13.5 12.9
H&M 18.7 1 30.0 (2.8) 0.2 18.6 246 21.1 6.6 6.2 259 30.7 8.2 7.7
Fast Retailing 3447 | 109.7 (5.3) 3.7 (0.6) 40.0 37.9 7.2 6.5 19.2 18.0 21.0 19.1
Nike 629 1 93.0 (2.0) (6.6) (16.9) 29.1 37.5 7.1 7.2 234 18.1 211 24.7
Adidas 183.7 | 33.1 (1.9 (17.4) (33.1) 21.2 14.8 4.5 3.8 22.0 26.6 10.2 8.2
Lululemon 164.2 1 19.5 (3.8) (1.9) (57.1) 11.4 12.7 4.3 3.9 39.5 33.0 6.3 6.9
Gap 238 1 8.8 (1.6) 10.0 0.6 11.6 11.3 2.8 24 26.7 22.8 5.0 5.0
A&F 69.6 3.3 (0.2) 1.6 (53.4) 6.5 7.2 2.4 2.2 43.2 33.5 3.0 3.3
Acushnet 78.4 1 4.6 (1.3) (2.6) 10.3 225 21.3 54 4.7 259 22.8 13.3 13.0
Anta Sports 10.4 | 29.2 (1.6) (4.6) 3.8 15.7 13.9 2.9 2.6 19.8 19.9 9.5 8.6
Shenzhou 9.1 1 13.7 (1.2) 11.9 141 149 13.4 25 2.2 171 17.3 99 8.9
Eclat 145 4.0 1.2 4.1 (11.2) 233 19.1 4.2 4.0 18.5 21.5 14.7 12.9
Makalot 9.9 2.4 0.5 8.8 (3.7) 21.8 195 5.5 5.1 247 26.7 14.0 13.0
Feng Tay 4.1 4.1 0.4 0.0 (3.8) 24.2 20.0 4.8 4.5 20.0 23.7 11.2 10.3
Yue Yuen 2.0 3.2 0. 19.8 (10.2) 9.0 8.3 0.7 0.7 7.9 8.2 49 4.6
L'oreal 4110 0 219.2 (1.2) (9.2) 3.7 27.6 25.9 5.4 5.0 19.9 19.6 18.1 17.2
Estee Lauder 86.1 1 310 (2.4) (14.6) 14.8 58.2 40.3 6.9 7.5 11.5 19.7 18.8 15.8
Ulta 5096 I 2238 (3.7) (4.5) 17.2 21.2 20.7 9.6 8.2 48.1 41.8 13.1 13.0
Elf 728 1 4.3 (1.0) (46.8) (42.0) 219 25.2 5.2 3.5 26.2 18.9 17.3 16.4
Coty 3.4 2.9 (4.3) (22.8) (51.9) 9.5 8.1 0.8 0.8 6.7 9.5 6.5 7.2
Kao 4191 19.5 (2.4) 3.2 1.8 243 21.7 2.8 2.6 11.5 12.4 11.8 11.0
Shiseido 156 1 6.2 9.1) (10.4) (13.0) 26.0 1.6 1.5 0.4 6.0 12.9 9.6
Kose 32.7 2.0 (0.7) (14.0) (29.2) 22.1 20.2 1.1 1.0 4.8 53 8.2 7.4
Proya 10.0 4.0 (1.5) (8.7) (15.9) 171 15.2 4.4 3.6 26.4 24.8 11.6 10.6
Maogeping 1.7 1 57 (0.3) (15.0) 55.9 33.7 26.1 9.3 7.4 28.6 295 22.7 17.7
Chicmax 10.7 1 4.4 (1.1) (13.7) 138.7 27.3 21.6 1.1 8.8 419 42.8 219 17.5
Botanee Bio 6.1 2.6 0.7 (5.4) 1.6 36.6 293 29 2.7 7.6 9.1 20.6 16.9
Marubi 4.7 1.9 0.2) (11.7) 3.5 33.7 26.5 3.7 3.4 1.1 12.9 27.5 21.3
Jahwa 3.4 2.3 (0.8) (14.2) 42.0 42.0 32.8 2.3 2.2 55 6.6 25.3 20.8
Yatsen 55 0.5 (20.3) (35.3) 36.9 38.2 12.2 1.2 1.1 3.3 7.3 62.1 14.9
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SHAE HYE SN £ Trass
2024-10 875.9 38.5% 19.0% 299 34.7% -9.5% 133 59.1% 57.4% 85 60.5% 24.4%
2024-11 775.0 20.4% 19.1% 165 -2.6% -8.9% 130 18.7% 52.9% 85 37.3% 25.7%
2024-12 734.8 25.1% 19.6% 152 -9.4% -9.0% 127 38.9% 51.6% 66 294% 26.0%
2025-01 629.6 -9.4% -9.4% 121 -46.4% -46.4% 104 0.4% 0.4% 73 213% 21.3%
2025-02 739.6 21.4% 4.9% 145 4.2% -29.4% 118 18.7% 9.4% 75 8.6% 14.6%
2025-03 788.0 21.8% 10.5% 180 11.0% -17.3% 126 17.1% 12.1% 79 16.5% 15.2%
2025-04 850.2 18.3% 12.6% 185 81% -11.2% 151 5.6% 10.0% 74 5.1% 12.6%
2025-05 799.2 8.3% 1.7% 149 -26.2% -14.5% 166 19.7% 12.3% 74 15.5% 13.1%
2025-06 779.2 19.6% 13.0% 112 -188% -15.1% 150 19.2% 13.5% 78 34.5% 16.3%
2025-07 807.3 17.9% 13.7% 115 -17.9% -15.4% 167 21.3% 14.8% 70 15.2% 16.2%
2025-08 703.8 2.8% 12.3% 120 -11.3% -15.0% 144 -9.0% 1.1% 58 -21.5% 10.9%
2025-09 961.1 24.1% 13.8% 172 221% -16.0% 204 39.2% 14.6% 83 5.4% 10.2%
2025-10 758.8 -13.4% 10.4% 117 -61.0% -23.3% 162 21.8% 15.4% 71 -16.9% 6.8%
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