5 -
T 4
LAl .
L SA T SR
ANT "‘u‘." -
A )

2025E 327]

LS

Premium Lifestyle Leading Company

THESHILLA



DISCLAIMER

THESHILLA

2 X2 20254 327| AX0f chgt 25 ZEArRIo| S| H| ZALT}
St E|X| 22 MENO|A FEXIXF HlE 2510 MM El Ho =2

£3| 5 YR SN BT T2} Y2HY 2 USS YXIGHAI7] HIZILICE
= RI20| EEHE 014 FAHY MU H AIMON §F BIt5S

02| 2010] W2t IS WS 2 7| HR0| AN ZBp= Y2by £ YaL
SYMRtE 2 XIE LIS 5 YUHH0| B3t HYS s

£ U HHB MI0] PSS YHEYLY



THESHILLA

CONTENTS 01 BIAFATH ooeeerrermeen eomies ettt 01

02 AIRIAE U X

o



SIAFATH HIT /A8 /489
BUSINESS PORTFOLIO

Y ¥



VISION

SYLEe| HIM2 2|19 EH 1t
UH0| B = 20| AEMYS
Premium Lifestyle Leading Company 2!L|LC},

EZE 2[HY, S, 2K, BTM(Business Travel Management)
At O1Z7|7K]
UZHO| B L2 20| AEMUS 2|5

Z| 19| MHIAE HEES SEZ LI

THESHILLA

TRAVEL RETAIL

PREMIUM LIFESTYLE

HOTEL LEISURE

LEADING COMPANY

BTM



THESHILLA

a3 412

1979 AM25H OPEN 2010 Institutional Investor 3 M MESX| 19
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2018 1 AUMS 2 T2 HMIE OPEN 2024 2ILTHURE(NCSI) HHIFE 191
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& 10,257 10,162 0.9% 10,254 0.1%
TR 8,496 8,448 0.6% 8,502 -0.1%
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ol 114 -170 | SXtHst 87 31.0%
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(f2)
A EXHAX 20234 202411 | 2025\ 327
EXtZoH 474 647 301
CETIIE, 7|2
(f&®)
=2 MEX|E 20234 2024'4 20254 32 7| Xpat Ch X QEXM —— QERI
Taadle L LTS 394% 197% 219% o -
Xhat 30,065 38,139 35,912
Hxj 23,980 25,296 24,664 3""’65/
X 6,085 12,843 11,248 650 25,296 24,664
QsHIg 116% 123% 109% -
SQEXIA 13,802 14,109 14,143 - . 14149
QEEK 11,885 11,500 13,036 — Pp— —— 130%
EBITDA/OHS 6.1% 3.2% 4.7% ”V 11,500 1,248
EBITDA 2,189 1,271 478 6,085
e 35,685 39,476 10,257 202344 200414 20254 37|
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