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/ 2Q25 HIGHLIGHTS
Humbled, Yet Aiming Higher
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/ SUMMARY
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/ REVENUE BREAKDOWN
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/ COST BREAKDOWN
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/ KEY STRATEGIES
2H25 Outlook
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/ KEY STRATEGIES

Igniting Growth Engines
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/ FINANCIAL STATEMENT

(TH - ) 2Q24 1Q25 2Q25 QoQ (%) YoY (%)
Xpat A 1,022.0 929.8 979.7 5.4 (4.1
SRkt 432.3 406.1 223.9 (44.9) (48.2)
og A ASGRHL 204.7 207.7 68.2 (67.1) (66.7)
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HIRSEM 15.8 56.1 75.0 33.6 374.4
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/ INCOME STATEMENT

(THel - el 2Q24 3Q24 4Q24 1Q25 2Q25 QoQ (%)
FB2Akt 42 59 46 59 41 (30.5)
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/ 3Q25 LINEUP
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Premium Storyteller Group
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