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O§Z / Revenue

- '25.Q2 Platform Service : 84.5 billion won (-0.4% Q/Q, +2.1% Y/Y)

- Despite an influx of light users attracted by sports and gaming content, profitability has declined
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O§Z / Revenue

« '25.Q2 211 0= 308 (+40.8% Q/Q, +75.7% YY) « '25.Q2 Advertisement : 30.8 billion won (+40.8% Q/Q, +75.7% Y/Y)
- 2EIXY 0| oty Mol Mt X|& W Z2|o|C| 27| AA Hid - Sustained strong performance in Branded Content ads and full consolidation of PlayD’s earnings.
o EME AT 3293 (-6.4% Q/Q, +1.5% Y/Y) + Platform Advertisement : 3.2 billion won (-6.4% Q/Q, +1.5% Y/Y)
o HEIXH 0 1379Y (+20.7% Q/Q, +44.6% Y/Y) - Branded Contents : 13.7 billion won (+20.7% Q/Q, +44.6% Y/Y)
o HWI|EL 1399 (+95.0% Q/Q, +182.4% Y/Y) « Ads Others : 13.9 billion won (+95.0% Q/Q, +182.4% Y/Y)
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| HI= / Portion
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Feio|2l / Operating Income

| 2¢io|el / Operating Income
. '25.Q2 ¥ol2! 30021 (-8.3% Q/Q, -9.9% Y/Y), OPM 25.7% + '25.Q2 Operating profit 30.0 billion won (-8.3% Q/Q, -9.9% Y/Y), OPM 25.7%
1 0iE HEH| 571 3l 23 op|E I

- Variable costs related to advertising revenue increased due to strong performance, alongside a rise in
brand marketing expenses.
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&t7]20]2! / Net Profit

| =7120]2! / Net profit

. '25.Q2 T7|20]2] 225212 (-16.9% Q/Q, -18.6% Y/Y) « '25.Q2 Net profit 22.5 billion won (-16.9% Q/Q, -18.6% Y/Y)
- dejole] A A 22 st 7[lgt 2(stetitE A BTt - Operating profit declined, accompanied by increased foreign currency translation losses

due to exchange rate fluctuations.
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| A 1 FEAMEfH / Consolidated Financial Statement

(E+21/Unit : SHOERI/mKRW)

MSEAENE / Financial Statements

2025.06.30 2024.12.31
?oligl%a-zlets 817,037 715,725
-ICC?ru%(jnl-tgssets 675,867 615,464
Zﬁilﬁ assets 141,170 100,261
-'T'I-oxtlilﬁ:;"bilities 369,191 333,300
%ﬁi:}lliabilities 357,007 324,878
HNljiﬁeant liabilities 12,184 8,422
TI'I;f:os—::\l!areholders’ equity 447,846 382,425
yes 5747 5,747

Capital stock
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