UBIVELOX

Investor Relations 2025



£l Xl 32 SEHOIM ZT100

XiXtel m™O|E fioH

L WM £

d

X
S

= Xg2 338

Ol

1010l 015501 X4 OF OFHH,

XHO
a

20 JIHEIHL SAIE WE 1 kL0l

=
=

2 0l

b |
S

Al
=

o

A
OF S=adsS X0l Y22, &M OlH

d

X

L2 XiE= 010l tigt o=

—_

5
MM, 2 XIEE U8t TS SXAIZE 2 MO Z EXIAt X9 T it

won, 28

cC

-t

Wk

Atz 2 X1=2l HE0 2/ HOHK ol

cl
o

{10



INDEX

Part 01. Qverview

Market Sales Strategy Briefing

Part 02. Chip Platform

Business Growth Strategy of Chip Platform

Part 03. U Planner

Business Growth Strategy of MyData

Part 04. Tech Accessory

Business Growth Strategy of Tech Accessory

Part 05. Dash Cam

Business Growth Strategy of Dash Cam

Part 06. Map Platform

Business Growth Strategy of Map

Part 07. Appliance

Business Growth Strategy of Appliance

Part 08. Appendix

UBIVELOX

Investor Relations 2025



Part 01. Qverview

Market Sales Strategy Briefing

UBIVELOX




Part 1. Company Overview 19|- HI H'“ Eé Al,g Il_ HI'_?_l gxol'

ZEsis L
xH2rg = 2o
CETIES @ % Dﬁ %*3 TELTRIES
— | @ oz

ADAS
I , n
L D) 4 ] % WPC
DEITHK| : % < & 7
NZH \r & %‘
7l LV &, o = _
R 9& s lﬁd& § EloT
57 Py N§
= 1 << » N %, o A
¥ Vzy e Wlﬂ
xex 9/%3(& & -
e %
- HDgy eSM
]
ALAIRH gy g
agsz gz UBIVELOX usiv
gt e \n;%’*% Usim q n
12 k\
r% ,‘,}? i = )
. ao\‘?é g% \\ %,\E" 8 Y&y assie
SERE So =
-
Y.
% 5 € o
£ 2 R 135
% A % b =B =
=2/02l Yy hay B % C | 2
P ® 8 N W |
TS e &
% e w© elD/NID
- uy oY
ELE P a=

D3t/

@ =HHID
§Ilo{ =240l o e 2 ?

] .

7

UHVE—OX All Rights Reserved, Copyright©@ UBIVELOX. Inc.



Part 02. Chip Platform

Business Growth Strategy of Chip Platform

UBIVELOX




Part 2. Chip Platform
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Part 3. U Planner
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Tech Accessory
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Part 5. Dashcam
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Executive Profile
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