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Company Overview
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Medical Nutrition Business
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Medical Nutrition Business
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Medical Nutrition Business
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Medical Nutrition Business

HICIE wEC)d A 0= 7101

UL E L

(2016~2024)
GCSAR U

Ofz=2H CAGR
+1 5.5%

539

451 450
383

367 327

2016 2017 2018

Total

669
508

2019

B Medical Nutrition Business

756

514

2020

910

646

2021

1,205
1097 1,010
886
2022 2023

1,338

1,163

2024

rio






Company Future Growth Strategy
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Company Future Growth Strategy
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Company Future Growth Strategy
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Company Future Growth Strategy

Medical Aesthetic Business 21=f

| O[L|H[0|R QI HHH

olLIHIO|Q 2

R&D A9H CCUG BESH B3 23

o 22 100% MAT|EHS

Ofm

o =L 2|ch %6H 9| & Aok H| A
(24 7| 821 81Ot &t

| Business g9

R&D % i

‘ALt LALt

Z|2F

— =1

a—|E_'IQI' EA| LI'O'I _._EI _l_g, J'.'_' ;“_z,”
[Business B

209) 7t 2t

GC=A

H | 0

Domestic

Major Market 21




Company Future Growth Strategy

Medical Aesthetic Business Z1=F

| M%zcy

~20254 202644 20274 20284 20294 20304

HEEEEDR A=

C 2folg et 2 ZAL A Z =t

Q|5 ok 2hg Al 2| 7S Sl
HA + PN 4! H|E Portfolio 1=

- B ES =R, A EHES) - A 7 E=0 =AU U RE

sile| Q& &)

=Ll Reference 71=5}H

A 3 slie| Grey /-8 &dst
2fo19! ool 2} sfl2l 219! e

- S 5, A WL F=2 5l =

A 2 g

AR R&D, ARA| A4t
LHAHS &3

712 - ZAMIch 22 7

-2 A JHE S S R&AD FE L=t



Company Future Growth Strategy

Medical Aesthetic Business 12

| ol4uto|R 3He| 57t LY

20254 20264 20274

IniBio

o7t =¥

|
57p 213
37h 6% 213 ‘
CH 2t 37t Y
| |
7|t =7t FQU0IE /HZ / FAERR|ZH/ TR /i totS

o= Go-to-Market Z12F 42!
I I






Company Future Growth Strategy

HH Y 25

VISION

2Ho|4l S0 HUFALR A|YS MES}
HICIZ GIAHE AX ZIES
SEH AN 7|HC 29|

25\

48 38

e 2H HEE 3 Medical Nutrition AtY 23} &

Medical Aesthetic A17F Biz. Sty

25\

2

Medical
?grngicr Aesthetic CIA[E
Amae Mgy IHREY




Company Future Growth Strategy

‘20254 View

| A ofjn] A of| 4 [ Medical Nutrition + Medical Aesthetic ]

[HZ View] [z View]






Business Performance

20254 187| AA

HA

=
h

25’ 1Q

24’ 4Q

'25. 1Q &AM

24’ 1Q

QoQ

Ot 2 348 351 330 A3 +18
HEUE 256 270 249 A4 +7
Of| AE||E 30 17 26 +13 +4
Dr.PNT 34 40 28 A6 +6
OjL|AEZ] 28 24 27 +4 +1
FeolY 50 40 27 +10 +23

Financial Highlight

* MHS71(241Q) ChH| +18H
- 240|142 HOZEAY +72), Dr.PNT +6%
- O AEfI} +44

- OfLIAER|+10]

M

o O|2EIE|DiZ 30

- T2 32| (E2) 152, 2UH o AEE 152!

o8

%o|)

o HAS7[(241Q) ChH|+23A

- I=30( +0, THH| A14



Business Performance
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