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/ 1Q25 HIGHLIGHTS
Resilience in Progress
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/ REVENUE BREAKDOWN
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/ COST BREAKDOWN
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/ FINANCIAL STATEMENT
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/ INCOME STATEMENT
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/ 2Q25 LINEUP

O|x|2| A2

tvN, Netflix
1255

5/24~6/29

5/12~6/17

A0 ML

tvN, Amazon Prime Video
1258%}
62 37 A

o
LY it
Z 2K (B)

105}

6/27

VR
LT

6A278 (&)

New Series

Amazon Prime Video

Ctol=of=x|Y

Netflix

68 HE 98

o

Appendix

o
ZIoloH= X

TVING

6% HE oy

STUDIO
Dragon



Premium Storyteller Group
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