


Global Retail Sales
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* Western Europe industry demand : ACEA, China/India sales : Wholesale

% CKD / Special Vehicles included




Global Retail Sales (3Q result & 4Q outlook)

Global (Unit : 000, %) . Korea (Unit : 000, %) = U.S. (Unit : ‘000, %) B W. Europe (Unit ; ‘000, %)
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'24.3Q result

« Facility construction days) of Hwaseong plant

Cs:f%yimJ for Tasman in Aug. (Sorento, -6k units)
+ Subcompact seg. supply constraint from Gwangmyeong
EVO plant conversion (Rio, -33k units)
'24.4Q outlook

Supply « Production expansion of Hwaseong plant (Sorento +11k units)
Increase

. « Global expansion of EVO plant's EV3 (EV +11k units)

n27 « Full-scale sales of K8 PE HEV, Carnival HEV (HEV +23k units)
Expansion

'24.3Q result

~—, * Hwaseong plant's facility construction days)

Supply
Constraint

‘..t * Decreased domestic supply due to increased

for Tasman in Aug. (Sorento, -6k units)

export supply (Morning, -4k units)

'24.4Q outlook
supply §° Increase domestic supply of Sorento (+5k units)
Increase |« Increase domestic supply of Morning (+1k units)

HEV

Expansion || * Launch of K8 PE HEV (+6k units)

'24.3Q result

Supply
Constraint

+ Sedan line-up optimization (Rio -7k, K5 -3k units)
+ Hurricane Helene effect, etc. (total -4k units)

'24.4Q outlook
Supply ¥
Increase e
=Y Launch of Carnival HEV i
Expansion | * Launcho Carniva (+7k units)

Scale-up Korea produced K5 supply (+3k units)
Launch of KMX K4 for incremental growth (+22k units)

'24.3Q result

Supply » Subcompact seg. supply constraint from
ol | EVO plant conversion (Rio, -6k units)
EV « EV demand slowdown and intensified
2y competition (EV, -7k units)
\ )

'24.4Q outlook

Is“pply + EV3 launchto recover EV sales (+4k units)
ncrease



Green Car Sales

Global Retail Sales

+3.6%
YoY

(Unit : ‘000, %,)

178

- 155
149
W HEV
B PHEV /6
m BEV
()

Sales Share '23.3Q '24.3Q '24.4Q (F)
HEV 9.9% 11.4% 13.1%
PHEV 3.1% 2.3% 2.1%
BEV 6.5% 7.3% 7.0%

xEV 19.5% 21.0% 22.2%
ICE 80.5% 79.0% 77.8%
Sales Total 765k units 735k units 801k units

Market Strategy : Flexible Response to Demand Changes

+18.6%
+13.2% (QoQ)
(YoY)
45
o
W m HEV
Korea = BEV 35
)
'23.3Q 24.3Q 24.4Q (F)
+19.3%
+8.5% (QoQ)
(YoY)
= W HEV
B PHEV
US.  mgev
'23.3Q 24.3Q 24.4Q (F
-7.9% +4.9%

57 (YoY) 52 Q0@ 55

H B HEV 2
n
W. Europe . HEV 10
B BEV
17
23.3Q 243Q  '24.4Q (F)

(Unit : ‘000, %,)

Stronger presence in HEVs with new models

[3Q] : Carnival HEV : +6k units(voy), EV3 : new +8Kk(YoY)
[4Q] : K8 PE HEV : +6.1k units(Qoq),

Sorento/Carnival HEV +5.5k units(QoQ)
% HEV sales share +4.8%p : [3Q] 28.2% — [4Q] 33.1%

XEV share to be 20% with Carnival HEV addition

[3Q] : Carnival HEV : new +1k units(voy), EV9 : +6.3k(oY)
[4Q] : Carnival HEV : +6.7k units(QoQ)

Sorento HEV : +1.5k units(QoQ)
% HEV sales share +3.8%p: [3Q] 8.6% — [4Q] 12.4%

Respond to EV chasm with new EV3 (mass EV)

[3Q] : Niro HEV : +5k units(voy), Sportage HEV +3k(voY)
[4Q] : EV3 : new +9.2k units(QoQ)

Sportage HEV : +1k units(oq)
% EV sales share +2.7%p : [3Q] 12.7% ~ [4Q] 15.4%
% XEV sales share +1.0%p : [3Q] 39.8% — [4Q] 40.8%



Consolidated Income Statement

(Unit : W Bilion) '23.3Q (% of sales) 24.3Q (% of sales) ~ YoY (%)
Sales Revenue 25,545 100% 26,520 100% +3.8%
Cost of Sales 19,686 771% 20,380 76.8% +3.5%
Gross Profit 5,860 22.9% 6,140 23.2% +4.8%
SG&A 2,995 11.7% 3,258 12.3% +8.8%
Operating Profit 2,865 11.2% 2,881 10.9% +0.6%
Pre-tax Profit 3,327 13.0% 3,232 12.2% -2.8%

Net Profit 2,221 8.7% 2,268 8.6% +2.1%

3% Consolidated Sales Units : ['23.3Q] 741,348 units — [24.3Q] 727,601 units (13,747 units, -1.9%)
% Average Currency Rate : USD/KRW ['23.3Q] W1,311 — [24.3Q] W1,359 (+ W48 1, +3.7%)

Operating Profit Trend

(Unit: ¥ Billion, %)

<" (excl. quality cost) ™,

Il Sales Revenue

v 13.2%
M Operating Profit . e
o OPM 11.2% 10.9%
7.5%
25,545 At
23,162
17,753
(excl. quality cost)
3,513
+631
'21.3Q '22.3Q '23.3Q '24.3Q



Operating Profit Analysis

a6

Price Effect
Enhanced product value incl. ADAS

Mix Improvement
RV mix improvement of +1.9%p
+273 [23.3Q]: 67.0% ~ [24.3Q] : 68.9%
+261 Material Cost Decline
-467 Stabilization of raw material cost, incl.

-101 +115 +218 battery cells and precious metals
B F/X Effect

2 881 USD/KRW (+3.7%), EUR/KRW (+4.4%)
[}

-1,200 -

’ Quality Cost

Lambda Il engine’s warranty extension

-631

Incentive Increase

Response to infensified sales competition |

Sales Decrease

'23.3Q OP  Quality Cost  Incentive Volume Price Effect Mix Material Cost Others F/X Effect '24.3Q OP COHSO“d.aTed V.O'“m.e Chimmmaal
due to discontinuation of subcompact car
Increase Decrease Improvement Decline production, efc.



Revenue Analysis

Revenue by Region (Unit : ¥ Billion) ASP (Unit : ¥ Million)

— 26,520

25,545
+1.8
— 36.4 i
B Korea 34.5 —h 3398
B N. America ' 32.0
B W. Europe '
B India
M Rest of World F
/]
'23.3Q '24.3Q
* Korea : Korea plant’s domestic revenue ——
“North America : US, Canada, Mexico wholesale revenue + export revenue '23.3Q '24.3Q '23.3Q '24.3Q
“Europe : Europe, Russia wholesale revenue + export revenue
“India : India wholesale + export revenue Consolidated ASP Domestic ASP

“ Rest of World : Korea plant’s direct export revenue, Asia-Pacific wholesale revenue



Cost of Sales / SG&A

Cost of Sales Ratio (% of Sales Revenue) SG&A EXpense (% of Sales Revenue)

° —  12.3%
77.1% ~ 11.7% :

76.8%

B Salary & Wage
B Marketing Exp.
B Warranty Exp.

W R&D o
™ Others
'23.3Q 24.3Q '23.3Q '24.3Q

% Marketing Expenses :
Advertising + Sales Promotion + Overseas Marketing + Sales Commission



Consolidated Balance Sheet

Liability to Equity Ratio (Unit: %)
(Unit : W Billior) 2023 Year-end '24.3Q-end Change
Asset 80,628 87,535 +6,907 91.5%
Current Asset 37,466 40,128 +2,662
* Cash (a) 20,533 21,512 +979
Liability (b) 34,070 35,262 +1,192 2021 2022 2023 24.3Q
Current Liability 25,674 26,903 +1,229
Return on Equity (ROE) Unit: %) \
Debt (¢) 3,800 2,933 -867
* Net Cash (a)-(c) 16,733 18,579 +1,846 20.4% 19.5%

14.7% 14.6%
Equity (d) 46,558 52,273 +5,715

Liability to Equity
Ratio (b)/(d)

73.2% 67.5% -5.7%p
2021 2022 2023 24.3Q

“ Cash = Cash & Cash Equivalents + ST Financial Instruments + ST Available-for-sale Financial Asset - '24.3Q ROE = based on LTM (Last Twelve Months) net income /
Average of the beginning and end of the year’s equity



Cash Flow Highlights

[ 266 Y

(Unit: ¥ Billion)
-2,938
—21694
-1,039 ——
-777
-1,755
+9,902 -10,168
(Cash +) (Cash -)
*Beginning Cash Net Profit D&A Acquisition of  Dividends & Share  Increase in A/R  Decrease in Debt Increase in Others *Ending Cash
Balance Tangible/Intangible Buyback Inventory "Equity Investment in Balance
associate of W1.4trn,
Assets efc.

% Beginning/Ending Cash Balance excludes ST financial instruments & ST Available-for-sales Financial Asset 10



2024 Annual Guidance Update

3Q YTD Results (vs. Business Plan) (Unit: ¥ Trillion, %)

Il BusinessPlan [l Sales Revenue(a) [l Operating Profit Margin(a)

+5.5

—~ 12.4%
~ 80.3 12.0% o

Q

74.8 : , ,
Operating Profit Margin

10.0

-~
9.0

Sales Revenue Operating Profit

Revised Guidance (Unit: W Trillion, %)

Il Initial Guidance [l Sales Revenue(r) [l Operating Profit Margin(F)

~ 12%1
~ 105-110 11.9 o
Q

Operating Profit Margin

101.1

-~ 12.8~13.2

12.0 I

Sales Revenue Operating Profit

N



Sales & Market Share it

M/S
34.0%

ﬁ

134
125

m HEV
W BEV
™ ICE

'23.3Q '24.3Q

% Industry & M/S : incl. imported brands / ex. Special vehicles

Sales Summary

4
Industry -3.6% [YoY] Kia -6.7%
HEV Sales Trend RV Sales Trend
B HEV Sales (Unit : ‘000, %) M RV Sales (Unit : ‘000, %)
-O- HEV Confribution 25.9% 28.2% -O- RV Contribution )
23.2% ' 60.2% 65.4%
13.0% 50.6% 3%
21.3Q 22.3Q '23.3Q 243Q 21.3Q 22.3Q '23.3Q 24.3Q

3Q
Results

4Q
Initiatives

+ Despite temporal supply constraints of Sorento due to a 9day S/D at Hwaseong Plant (for Tasman),
HEV/RV sales contribution growth continued with new model launches (EV3, K8 PE/HEV)
- HEV : [23.3Q] 25.9% — [24.3Q] 28.2% (+2.3%p YoY), RV : [23.3Q] 60.2% — ['24.3Q] 65.4% (+5.2%p YoY)

« ASP : ['23.3Q] W32.0mn - ['24.3Q] W33.8mm (+5.6% YoY)

« Backorders : ['24.2Q] 174k units = ['24.3Q] 182k units 3 RVi(sorento/Carnival/Sportage) : 81.1%

« Continue sales momentum with new launches of EV3(ul.), K8 PE/HEV(Sept.), and Sportage PE(Nov.)
 Maintain HEV/RV contribution growth with Sorento, Carnival, and Sportage
* Roll out Tasman World Premiere(Oct. 29%) for launch in 2025

12



Sales & Market Share

M/S
5.3%

210
W HEV

B BEV
mr.v.—

'23.3Q

(Unit : ‘000, %) l

198

'24.3Q

y

Sales Summary

Industry -1.8% [YoY] Kia -6.0%
Green Car Sales Residual Value
Il Volume (Unit :*000, %) O Kia (Unit : %)
-O- Contribution 17.9% 18.3% -O- Industry 55.0% 543y 55.3%

(4™)

15.7% 53.9% (6") @)
142%/Q/H
37 36 ' 7%

23.4Q 241Q 242Q 243Q 2020 2021 2022 2023 2024.1~3Q
% Source : U.S. ALG Residual Value

« Despite sales gap from Rio’s discontinuation, RV/Green Car contribution led higher profitability
3Q - RV Contribution : ['23.3Q] 71.7% — ['24.3Q] 75.1% (+3.4%p YoY)
- Green Car Contribution : ['23.3Q] 15.8% — [24.3Q] 18.3% (+2.4%p YoY)

Results
» Maintained industry-leading Residual Value with product competitiveness and brand value
- ['21FY] 51.1% (13) = ['22FY] 55.0% (6') = ['23FY] 54.3% (4™) ['24 YTD] 55.3% (a)
4Q » Expanding the lineup with new K4 and Carnival HEV models to drive sales growth

» - Sales Forecast : K4(sept.) : 24k units, Carnival HEV(Sept.) : 8k units

* Drive sales growth with key RV models, such as Sportage, Telluride, and Sorento

Initiatives

13



Sales & Market Share

M/S
4.6%
143
W HEV
W PHEV
M BEV
W ICE

a !

'23.3Q

(Unit : ‘000, %) l

131

'24.3Q

Sales Summary

y 4
Industry -6.3% [YoY] Kia -8.5%
Green Car Sales Contribution New EV3
(Unit : %)
B HEV Launch : November 2024
B PHEV HEV (+16.7%p)
B BEV - Niro HEV (+4.9k units) AER
- Sportage HEV (+3.0k) - [81.4kWh] 600km
) - [58.3kWh] 429km
(WLTP)
BEV (-10.1%p)
- Niro EV (-5.3k units) I Key Fea"‘ures
” - EV6 (-4.5k units)
@ Segment-leading AER , @ Spacious Interior (capacity of 460L)
® High-Tech Features (i-Pedal 3.0, smart frequency control damper,
Al Assistant, etc)
'23.3Q '24.3Q
« Strong HEV sales of 25.2k units (+41.1% YoY) led green car sales growth
- Niro HEV : ['23.3Q] 5.2k units = ['24.3Q] 10.1k units (+94.1% YoY)
3Q - Sportage HEV : ['23.3Q] 10.8k units — ['24.3Q] 13.8k units (+27.4% YoY)
Results « Sales gap from Rio’s discontinuation and Picanto’s supply constraints from electrification
conversion (Gwangmyeong EVO)
- Rio: ['23.3Q)] 6.1k units = ['24.3Q] 0.02k units (-99.6% YoY), Morning: ['23.3Q] 1.9k units = [24.3Q] 1.7k units (-10.5% YoY)
4Q « Launch of EV3 (the 15t mass EV) to partially offset the sales shortfalls from Gwangmyeong plant’s
nan conversion -EV3:[24.4Q] +9.2k units % ['24.4Q] EV Sales(F) : +5.6 YoY
Initiatives

* Increase subcompact car{Picanto & Stonic) supplies to recover shortfall in the segment

14



India

Sales & Market Share (Unit : '000. %) l Sales Summary
y _ A
M/S Industry -1.0% [YoY] Kia +12.3%
5.57% »
Retail Sales Trend Product Value Enhancement
67 1 Seltos 66 (Unit"000. %) I Product Enhancement Roadmap
M Carens 61
57
M Sonet 2 2
W BEV i — Zh= ) -
[ ]
: ()
14
15 23 Special Action Model GT-Line Ext. Special Editions
(Consumer-preferred Features) (Affordable GT-Line) (Design-Features)
'23.3Q '23.4Q 24.1Q '24.2Q '24.3Q
 Sequential launches of product value enhanced models drove steady retail sales improvements
3Q - Sonet : [1Q] 23k units = [2Q] 24k units (+5.8% QoQ) ~ [3Q] 26k units (+6.6% QoQ)
Results - Carens : [1Q] 13k units = [2Q] 15k units (+11.9% QoQ) = [3Q] 16k units (+9.5% QoQ)
« Strengthened market presence with the opening of +110 dealers (3Q YTD)
4Q « Capture sales momentum with improved features and product value in the season of Diwali
'23.3Q '24.3Q o - [3Q] : Affordable GT-Line (Seltos, Sonet) = [4Q] : Special Editions (all models)
ITiativ
% M/S : Wholesale » Expand +120 dealer network(439 in '24FY) and prepare launching plan for A-SUV volume model

15



Sales & Market Share

0.3%

H HEV
W BEV
™ ICE

'23.3Q

% M/S : Wholesale

(Unit : "000, %) i Sales Summary

A

Industry -6.0 %
Key Models’ Sales Trend

M Sportage
M K3
M Seltos 10.7

9.6
8.6
4
4.3
“ !
‘_E

i

[YoY] Kia -10.4 %
KCN Exports Trend
(Unit : "000, %) M Exports (Unit : “000, %)
Utilization Rate
= d (Operational Capacity) 87.9% 95.9%

'23.3Q '23.4Q '24.1Q '24.2Q

3

'24.3Q '23.3Q '23.4Q '241Q '24.2Q '24.3Q

* In an NEV centric market, sales of key ICE models’(Seltos, K3, Sportage) have expanded,
3Q supported by competitive ICE technology

Results - Affordable LFP battery equipped EV5 for both domestic and export market (APAC, LATAM, efc.)
» Continued operational turnaround driven by improved capacity utilization
- KCN Exports : ['23.3Q] : 13.7k units = ['24.3Q] : 37.6k units (+175% YoY)

'24.3Q
Initiatives

4Q « Sales momentum through EV5(25My) with interior upgrade and EV6 marketing promotions

» Sustain profitability improvements through expanded Sonet exports targeting the affordable RV market

- Expand export models and markets —» [LATAM] 55%, [MEA] 39% (3Q YTD)

16



Global Market Share Trend

‘. Korea (Unit: %) J B US. (Unit %)J (Unit: % 2019 2021 2023 24.1~3Q

MEA 5.7% 6.5% 6.3% 6.7%
ey 330% SFur 479 50%  4.9% Latin America  3.0% 3.0% 3.4% 3.5%
2%7%/0/0/0 36% Q"0 Q AsiaPacific  26%  35%  32%  3.3%
Russia Region  11.8%  114%  3.7% 2.6%

2019 2021 2023 '24.1~3Q 2019 2021 2023 24.1~3Q Global Wy J

] W. Europe (U”‘“%)J = India ‘U”‘“%’J 4.9% 4.9% 4.8%
3V B 0 (eX. Chlna)
4_3% 4.5% 4_2% 5.8% 6.2% 5.9% 0/35 C’ O (incl. China)

—~ 3.7% 3.7%
3.2% & = 3.3%
3.2%

2019 2021 2023 '24.1~3Q 2019 2021 2023 '24.1~3Q 2019 2021 2023 '24.1~3Q

17



Kia Transformation

18



Edges Drivers
1. Product Value Enhancement Powertrain Competitiveness Body-type Competitiveness
ASP (w million) | m Kia HEV M/S (FY 2023) RV Mix
CAGR +10% 69.9%
36.3 15.0% 66.2% 970
34.0 o 0% 2%
13.5% °
Product - - 6.1% 6.8% soay  56.9%
n Group n Group
2019 2021 2023 24.1~3Q U.S. Europe 2019 2021 2023 '24.1~3
23 Pull-based Inventory Management Incentive Policy Tier 1 Residual Value Leader
(Domestic & Overseas Inventory) | M Kia *Kia Data & JD Power PIN DATA ('24.1~3Q) | @ Kia *U.S. ALG Residual Value ('24.1~3Q)
Inventory MoS W Industry Below 42% | W Industry 55.0% 55.3%
, 2.5 Compared to Industry Average 53.9% 1 7%p
Operation 2.2 :
15 e | N e 23.6%
10 e S 51.1%
2019 2021 2023 '24.1~3Q 2019 2021 2023 "24.1~3Q 2021 2022 2023 '241~3Q
3. Px Setter from Px Taker Fixed-cost Competitiveness COGS Competitiveness
M Kia (Sorento & Sportage) | M Kia (6 Major OEMs) | M Kia (6 Major OEMs)
Higher target margin mindustry  (CapEx + R&D) / Revenue B Industry(~1H24) COGS
15% o 13.7% 5 83.9% 81.5%
INANCE | @ 6% 82.5% tvveew 80.4%
Finance o 116% @eorre ¢ R e
- Product 799 5.4% ¢ &
.. . (] °
5, () value pricing —e——— 0 5.38% 76.3%
2019 2023 2019 2021 2023 2019 2021 2023 24.1~3Q

19



Product Factors

Transforming into a product-focused brand, recognized for design and product value

Key Purchasing Factors 2019 vs 2023

Design and product value has become the main reason to purchase

Design Product value Vehicle price
+13% +6%
P 309 *P o

29%  _18%p

16%

oz 10% /3
Engi B o
perforrr?agrllrc]: i 8 1%

Space 7
Fuel

efficier:‘ci/ n n

2019 2023 2019 2023 2019 2023

Primary purchasing factors according
fo global customer survey by Kia

Improvements in Brand Positioning

Price premium

Competing brands

e<1 2023
oy 22 ®
20 L
9 @ ®

Global brand tracker by Kia Brand power

20



Pricing Factors

ASP boost from enhanced product and value pricing = Accelerated revenue growth

Product Value Enhancement

Active adoption of new specs
& tech features

High-trim selection rate

A%

31%

18%

2019 2021 2023

U.S. Sportage, Sorento, & Telluride combined

Quality Operation

Pricing based on higher-
margin target

Increase in target margin

(Unit: %)

@ Actual
15 ()
10 y
()
5
2019 2023

Sportage & Sorento combined

Push — Pull strategy

Incentive

L0 \
$1,870

$1,160

2019 2021 2023

Overseas subsidiaries combined

Improved ASP

Consolidated ASP

(Unit: Million KRW)

CAGR +9%
(2019-2023) 34.0
27.1
22.8
2019 2021 2023

21



Cost Factors

Securing cost competitiveness through efficient cost management

R&D Efficiency

Synergy in joint development of
platforms and new technology within HMG

(Unit: KRW)
R&D costs
Industry average
4.6% . —J "
R oin
R&D/ b development
Revenue 7% synergy
w%
2.6 trn

1.8 trn Ll !

2019 2021 2023

Industry average : 6 major OEMs for 1Q23~3Q23

CapEx Efficiency

EV line conversion from
existing ICE line

OF-] o] ¢

Dedicated Mixed
EV production EV production

Dedicated : Gwangmyeong EVO plant,
Mixed : Hwaseong EV6 mixed production

Product Competitiveness

Improved cost efficiency
through product advancement

Cost improvement structure

Product
advancement

- Cost improvement

through electrification

Economies
of scale

- Expansion of new
specs adoptions

- Increased option
adoption rate

Cost Competitiveness

COGS ratio
84% Industry
average 81%
81% o
77%
2019 2021 2023

Industry average : 6 major OEMs for 1Q23~3Q23
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Maintain Pull Strategy

Maintain a virtuous cycle through efficient inventory & incentive management, improving residual value and profitability

Inventory
Profitabilit
o Y
\ 2.5
2.3
Residual Quality
Value Operation Inventory
1.5
\ 10 1.2
Incentive /
2019 2020 2021 2022 2023

*MOS (Months of Stock)

Incentives

$2,920
$2,520

2019 2020 2021

“Incl. Overseas Corps.

2022 2023

Residual Value

4Th
6th  (53.6%)
(55.0%)

13th
(51.1%)

12Th
(47.3%)
th

(44.1%)

2019 2020 2021 2022 2023

*Based on the U.S.
market
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Mid-to Long-term Profitability Target

Setting sustainable profitability target of 10%+a based on internal capabilities

Kia Transformation Mid-to Long-term Sustainable Profitability

i SOl The rise of Chinese
variables Changes in EV market

10% + a —

Intensified competition

Internal
capabilities
o EV ICE/HEV SDV
OPM 3.5% Cost competitive —— — Maintain - — Core business
advantage high profitability development

2019 2024



HEV Profitability Enhancement

Achieve double-digit margin via expanding HEV premium and cost reduction
— Strengthen scale benefit through line-up expansion and volume increase

HEV Premium

High-end trim/option selection rate

+11%p
92%
ADAS | ’
81%
+21%p
. 60%
High- J
end 39y
Trim
ICE HEV

% Based on 2023 Sorento (domestic)

HEV System Cost Reduction

-10%+

Specification/resource optimization

Launch of
next-gen HEV

v

2021 2025

l;a%;

2030

X HEV System: engine, transmission, moftor, efc.

Economy of Scale

Llne-UD expansion (Unit: Thousand)

10%
High
Single
HEV Mid-High 817
Margin Single \
LOW < 602
Single 372
Margm
254
133
Sales volume
(% of total) —
No. of model 8 9

2021 2022 2023 2024 2027 2030
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EV Strategy in Response to Changes in EV Market

Launching mass EV line-up to preoccupy market = Expanding profitability in the mature EV market

Phase 1. EV Introductory period Phase 2. EV Mass Adoption Phase 3. EV Maturity

Salesplan
L Y S !
T
2021 2024 2027 2030
EV flagship line-up + Mass EV line-up + Full EV line-up
Operating strategy Strengthen Expand EV market presence SDV-based business
EV brand positioning and increase scale benefit advancement
Mid-single ICE equivalence
Profitability target
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EV Strategy in Response to Changes in EV Market

Launching mass EV line-up to preoccupy market = Expanding profitability in the mature EV market

HEV TCO Parity : Secure competitive pricing based on cost competitiveness

Kia HEV

% Based on domestic specifications

Increased costs

MSRP increase

Spec value

Reduced costs

Refueling/
charging

Maintenance/
others

HEV TCO Parity

Mass EV models
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Cost Saving for EV

Elevate EV margin through comprehensive cost reduction, battery diversification, and technology innovation

PE Cost Reduction

_457 L (Unit : %)

-10% {
-15% {
-20%{

2022 2026 2028 208)=

* Raw material cost based on constant price of 3Q20

Global battery supply pool expansion

Weight reduction/battery efficiency enhancement

PE cost reduction vs. 2022 -45% 1

* PE(Power Electronics) : battery, motor, ICCU, etc.

Battery Diversification

— e T | -}
ip“-‘-:t“\
o= /Y ""'____/“.,

=", \

=

———

/A
\/

LFP battery Form factor
utilization diversification

Optimized performance for entry-level models

Diversifying form factors based on next-gen platform

Battery cost -10 ~ -20% vs. NCM

Next-gen EV Platform Development

Minimized parts & system complexity
based on IMA

Increased commonization ratio led by
expanded coverage

Partsixre) cost -10 ~ -20% vs.
current platform

*IMA: Integrated Modular Architecture
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Investment Plan for Next 5 Years

Accelerated resource allocation to business transition

(Unit: KRW)

+5 trn (14%)

New 5yr Plan
(2024-2028)

38 trn

Previous 5yr Plan
(2023-2027)

33 trn

) (@]1]
AAM/Robotics

SDV Business

Future business
investment

15 trn

% of total : 40%

PRV | 19%

CapEx

R&D

Strategic
Inv.

Electrification

CapEx
Ratio

2.6

2.7

2023A
3.1%

2024~2028 Investment Plan

8.1 8.4
6.9 7.0 e e
— 6.3 6.2
4.7 4.4 Ve - Yo
35 3.5 ' Y
29 2.7
Tl 27 1 198 26 |1 27 | I
07 0.9 0.9 0.9 08 |l o7 1 08 Il oc 1
2024 2025 2026 2027
5.1% 4.4% 3.3% 3.1%

6.6

2.8

29

0.9

2028
2.4%
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Shareholder Return Policy

Accelerated cash return ratio through enhanced profitability

Buyback Program

Payout Ratio 5-Year Long-term plan
(2024~)

20~35% 500 Billion Max.amount/year

of net profit

50% Cancellation

Additional 50% cancellation
(upon achieving 3QTD financial target)

25.3%
1.2 trn
% of netprofit  26.7%
Cash 0.4 tm
return ratio .
2020 2021

30.6%
1.7 trn

2022

|

(Unit: KRW)

30.7

27 trn
Cancellation of
shares
0.5 1rn

Cancellation

of shares

0.31rn .
Dividend
2.2 trm

D]\Vile[<Tale!

1.4 1trn

2023
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2030 Mid-to Long-term Strategy




Global Sales by 2030: 4.3 Million Units

« Major markets: 2.6 million units / Emerging markets: 1.7 million units

Mid-to Long-term Sales Plan

3,200

{037

(32%)

2,163
(68%)

2024

4,000

;s

1,477
(37%)

2027

(Unit: Thousand)
Major Markets?

« Secure tier 1 EV brand position via establishment of full EV line-up

4,300 « Achieve continuous growth by enhancing product competitiveness
and developing local manufacturing bases
/ » Create new demand through PBV
1,673

(39%)

Emerging Markets

« Diversify production locations to respond to emerging market demands
(61%) - Differentiate brand image through enhanced customer experience
» Develop optimized line-up in line with EV growth rate

2,627

2030
1) North America, EU, KR, CN
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Regional Sales Plan

Global sales by 2030: 4.3 million units

» Major markets: 2.6 million units / Emerging markets: 1.7 million units

% 2,163k as of 2024

% 1,037k as of 2024

=g North America -4 Europe == [ndia R —
937 1063 MUY 579 | |5 /280! (NS @
2024 2027 2030 2024 2027 2030 2024 2027 2030
g Korea =g China Other Regions
N VEYRR Ol 1273
530 560 @ /1F 175 ﬁ
2024 2027 2030 2024 2027 2030 2024 2027 2030
North America Europe Korea China India Other Regions
n Global
9% e 30% . .
4.3 Million
Major Market 2,62 7K (61%) Emerging Market 1,6 73K (39%) (2030)
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Green Car Sales Plan

Green car sales by 2030: 2.48 million units (58%)
« Major markets : EV 52%, xHEV 28%, totaling 80% of sales

Sales Plan by Powertrain

(Unit: Thousand)

4,300

AN

—— ICE 1,818 (42%)

3,200

V. i 882 (20%)

—— [ICE 2,439(76%)

@ 50049
s 307(10%)

2024 2030

1,600 (38%)

Major Markets Product Mix (2030)

KR

NA

a1 CN

(Unit: Thousand)

Green Car
ICE Contribution

2030 IR A2 [
2024 L 5% D 45%
5030 B 35% [ 25%
2024 I 12%| 78% N 22%

2030 12%] 9%
2024 2% | 57% N 43%

2030 2% D
2024 K & D 19%

Major
Markets

2030 28% | 20% )
2024 B 20% | 7% N 33%
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HEV Line-up Reinforcement

« New HEV model launches
e +21% CAGR from 2024 to0 2028

HEV Line-up (Number of Models)
2024 2026 2028
Passenger 2 2 2
SUV 4 6 7
Total

HEV Sales Contribution (Unit: Thousand /% YoY)
HEV ==ms Proportion
19%
YA
800
12% (+33%)
574
(+25%)
372

(+19%)

2024 2026 2028
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Hybrid Vehicle Operation Plan

Enhancing hybrid performance through improvements in power, torque, and fuel efficiency

Only offered on sub-compact & mid-size vehicles

Large

Mid-Size

Compact

Next-gen hybrid powertrain strategy

Responding to increasing demand of sub-compact & mid-size HEVs
Expansion of large & compact size HEVs

Next-gen hybrid powertrain development

Enhanced power and fuel efficiency to diversify HEV offerings

Current

Sub-compact
& Mid-size Venhicles

Future Hybrid Strategy

Expand into compact & large-size vehicles

Large Large size HEV

Sub-compact

Mid-Size & Mid-size Vehicles
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EV Line-up Strategy

« Line-up expansion of mass EV models from 2024
» Business expansion through pioneering the PBV market

New Line-up 2023 2024 2025 2026 2027 Vehicles in Operation (2027)
EV 3 1 4 1 1

PBV . 3 1 - 1 )

EV Total C 1 5 1 2

Flagship EV Mass EV PBV
EV6, EV9 showcase EV3, EV4 to lead mass adoption Secure new growth engines
innovative EV brand image through new business creation
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Mass EV Model Launch

Intfroducing new mass EV Models

Mass EV Model Line-up

(Number of Models)

2024 2025 2026
Major Dedicated EVs 1 4 4
Markets  perivative EVs 2
Total
Emerging Dedicated EVs 2 4 4
Markets  perivative EVs 3 3

Total

(Unit: Thousand / %)

Mass Model Sales Contribution

Other EVs = Mass EV Model Contribution

66%
55%
893
43% %
478
307
i76 587
2024 2025 2026
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Supply Optimization Through Flexible Manufacturing Systems

» Implementing flexible ICE-XEV production to respond to market changes

» Enhancing EV competitiveness through EV-dedicated plants

Mixed Production Line in Existing Plants + EV-dedicated Plants

Mixed Production Lines

13

7 Domestic 6 Overseas
‘e
AT EPS)©,

Expanding ICE < xEV Mixed Production Lines
to Flexibly Respond to Market Changes

EV-dedicated Plants

B

-

I Q)

Intfroduce Mass EV Models
To Achieve Economies of Scale
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