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2. Product Development DONGWOON

Clinical Verification - GOLD vs. CARBON strip tests on Saliva Samples

D-SaLife® GOLD Strips (N=1,914), D-SaLife® CARBON Strips (N=1,356),

1+2X B A2 ~24.06

A zone : 88.61% (1,696/1,914) A zone : 97.49% (1,322/1,356) v
B zone : 11.38% (218/1,914) B zone : 2.51% (34/1356) k4
=3
A+B zones : 100% (1,914/1,914) A+B zones : 100% (1,356/1,356)
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2. Product Development DONGWOON

GOLD Strip vs. CARBON Strip - Functional Upgrade ANATECH

ez GOLD Strip vs. CARBON Strip | i(====%
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2. Product Development DONGWOON

Final Product Profile & Specification - D-SaLife®

D Scl i e "] of &t xfsdo| EMEt l0| EfHO = St 2|
S I L oH2 0|23} HIXIA KX &ict 2| A|AEI
Healthy life with saliva EI-_IIIIE OIO?_I. HI [ — | —-II =0 EI"IE-|<:>I AI—|:|
N
=
Dilfl
st= D-SalLife®Eti7 |8t HZH7| i
== H2|ZIch o =77
= H Al H7|sketl
=7 2 Efol
24 oy Al 7IAIB5 (ML) 7|t EEzs0] 24
Mt ==
=3 8y NSRS,
Af= =] Xt et ELEE
ArE2t AlE 20253 427

07



Market Positioning & Market Potential

DONGWOON
- BGM, CGM vs. D-Salife® ARATEET

Market Potential
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DONGWOON

Manufacturing & Marketing Plan
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DONGWOON
ANATECH

Pipeline & Product Mix
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Global/Regional Partnering

DONGWOON

ANATECH
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DONGWOON

ANATECH

Intellectual Property

Patent Registration
(Republic of Korea)

a» ?

an Union)
27pd 58] S5 HY
Bt 27152
Y= (Fag=
el 121 52
fEHEMMz) 1SS
olE 121 58
o= -
QI (India)

12



5. Summary
DONGWOON

Product Development & Commercialization
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Thank you very much




