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Global
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40 Years and Counting,
Onward to New Achievements
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U5 2024 Key Strategies — Cruising smoothly towards Hansae 2.0
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2024 Key Strategies
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©TIGRs P

TIGR Registry Certificate of Retirement

APX, Inc. in its capacity as operator and administrator of the TIGR Registry, hereby certifies that the following Renewable Energy Certificates
(“RECs") have been retired in the TIGR Registry on behalf of

PT Bomin Permata Abadi Factory 1
Total RECs Retired: 263

Retirement Reason Details: Meet Corporate Renewable Energy Goals

Retirement Date: December 31, 2022

lo) ." I |, Sub-Account Name Project Name Project Type TIGRs Serial Numbers Quantity
|_| L I{|AlO RE C PT Bomin Permata PLTP Kamojang - Geothermal Energy  TIGR-1160-ID-JB-10-2022-10143- 263
Abadi Factory 1 Kamojang 35621 to 35883

Retiring TIGRs Account Holder. PT PLN (Persero)

The Tradable Instrumeat for Global Renewables mcx)mm an enlie patform pupose bmlnomeﬂkﬁll)ube st practices guidelines and CDP standards
for procuring purchases of The Registry s de -d by APX. leveraging more than 15 years of experience in
eavirvamental markets. For more information: Wy agx.com
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