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1. AURORA WORLD

1-1 History & Introduction
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1. AURORA WORLD
1-2 Global Network (E2Y L E${3)
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2. AURORA's competiveness

2-1 Core Competences

AURORA

Digital
Platform
Smart Toy



2. AURORA's competiveness
2-2 Character Toys
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2. AURORA's competiveness

2-3 Character Brand
One Source, Multi Use (OSMU)
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3. AURORA Global Market

3-1 Global Sales (F2 22 K2 1EL)
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3. AURORA Giobal Market
3-2 Global Main Brand
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3. AURORA Giobal Market
3-2 Global Main Brand
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3. AURORA Giobal Market

3-2 Global Main Brand
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3. AURORA Global Market
3-2 Global Main Brand (2022 Hit Brand)

Palm Pals RollyPets
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS

| YOOHOO & FRIENDS l
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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4. AURORA Domestic Market

4-1 Domestic Sales (L] 24 £ I}l EL])
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4. AURORA Domestic Market

4-2 Toys distribution

A Toy Playground that Provides Pleasure and Happiness
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4. AURORA Domestic Market

4-2 Toys distribution
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4. AURORA Domestic Market

4-2 Toys distribution
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4. AURORA Domestic Market

4-3 On-line Market
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4. AURORA Domestic Market
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4. AURORA Domestic Market
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4. AURORA Domestic Market
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5. AURORA Character Convergence
5-1 Character Collaboration (ZHEIE] F2}=2{|0|M)
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5. AURORA Character Convergence
5-2 Character Collaboration - 2% / T3 =
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5. AURORA Character Convergence
5-3 ODM
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Appendix - Summary consolidated financial statements

(29} HE T SEHHE (9] HE &UH| A
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i = M 37712 H 36712 H 35 I H 37712 M 3612 | X35

I & F A 390,798 274,308 250,898 =<A(IH&EAH) 178,076 141,594 157,072
St 118,317 87,943 87,867 |IH=|J}L 99,058 74,971 85,497
Hl 7 S Xt 272,481 186,365 | 163,031 WIEZ0|Y 79,018 66,624 71,574
S 3 262,907/ 164,251 144,699 mHOjH|QHXlH| 68,412 57,858 58,977
ST 102,821] 112178 | 111,466] |HLi0l2(El) 10,606 8,766 12,597
Hs S5 110,086 52,073 33,233 |JIEIOI] 8,812 6,138 2,346
I & & A 127,891 110,057 | 106,199 JIEl=A 2,988 3.427 4,737
=223 5381 5,381 0,381 E.'%fr‘gl 2,027 2,979 1,053
=202 14,439 14,439 14,439 g&Jl 6,333 3,057 4,417
JEIXIEg S (5,189) (5,185] (5,184) I“NI &9 0 0 (5)
JIEFEZ 20l Hlo (1052) (4423]  [2329) EZMHIBRARS0 12,124 11,400 6,838
o1doi= 108,308 99,848 93,885 (woigHI 2641 3397 3072
S o XkE A 390,798 274,308 250,898 |orjj20l2zA) 9.483 8,002 3,766
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Appendix — =21 A =49t
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Appendix — Eco Nation

SCO
NATION

20204 2Z2ZA == 27 HAOA 71E M=EX
ol XKt &7 =S SEE2 sl= "o|aHo|M
(Eco Nation)" HHEE &3l

OiZLo|M2 ZHEBE PETHOAM THS0{Z =S
o} XII%‘%E' S0|=£ 2SO0 Z Ef, &S E 0|
E IHS0{Zl 2E0] C|2EE0|S AlIS

TES A% ALBS S5 U4 40247H0] SapAe)
0| IEJE|X| 24 OHHSHH MIESE Watat
AES 7|2l

UELOINE RIATHSHE SES BIEoIRAIE,
Szalaics LS a8 AEH 201 S0IS s
OIS Jta SM510{ HIA

34



