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IQOS: Independent Verification on PMI Science
(Governmental Reports)

@ China National Tobacco Quality Supervision and Test Centre (China, 2019): "THS 2.2 delivered fewer harmful

constituents than the conventional cigarette 3R4F."

Federal Institute for Risk Assessment (BfR) (Germany, 2018): "The herein confirmed reductions of relevant toxicants by
about 80-99% are substantial.”

Food and Drug Administration (FDA) (U.S., 2018): 'The independent testing performed by STL [FDA's Southeast Tobacco
Laboratory] confirmed the lower levels of selected [harmful and potentially harmful compounds] HPHCs in the aerosol from the
HeatSticks compared to mainstream cigarette smoke.”

. Public Health England (U.K., 2018): “Compared with cigarette smoke, heated tobacco products are likely to expose users and
bystanders to lower levels of particulate matter and harmful and potentially harmful compounds. The extent of the reduction found
b 4 varies between studies.”
AT
b U.K. Committee of Toxicology (U.K., 2017) "[it is likely that there is a reduction in risk, though not to zero, to health for

\
F— N
-w

smokers who switch completely to heat-not-burn tobacco products.”

National Institute for Public Health and the Environment (RIVM) (the Netherlands, 2018): "The use of heatsticks
with the 1QOS is harmful to health, but probably less harmful than smoking tobacco cigarettes.”

Note: Ta date, several governmental agencies have published their sci

tion potential of certain RRPs versus continuing smoking, including the
above select examples. Refer to Form 10-Q for the quarter ended September 30, 2020, for additional information

20201 7|9 TXtEH Rolld =8 4

- -

The Next Growth Phase: Our Priorities

« Aim to reach over 50% of Net Revenues from smoke-free products by 2025

reduction and reward shareholders; RRPs still at a very early stage

+ Driving a new phase of category devetopment toreacirmore adult smokers

* Leveraging leadership in combustibles to continue supporting smoke-free
expansion

harm

* Pursue differentiated regulation to accelerate switching

+ Long-term growth opportunities beyond nicotine

i e ir k_ - ..H..).Jé Fof £ (‘_&g
2025371 K| RRPOJLA| #0]010] 50%0|4f 25
RRPAIE2 Ot% 98 =YTA (87| 18%)

--- RRPs still at a very early stage

Smoke-Free Future is Within Reach

+ We believe cigarette sales can end within 10to 15
years in many countries

* On track to become a majority smoke-free business
by 2025

* Driving sustainable positive revenue and profit mix

* Leveraging our continued leadership in
combustibles

* Long-term opportunities in naturally adjacent areas
* Sustainability at the core of our strategy

+ Superior growth and shareholder returns, with
2021-23 targets:

~ Organic net revenue CAGR: >5%
— Organic adjusted diluted EPS CAGR: »9%
~ Cumulative operating cash flow : ~$35bnf#

[a) At current exchange rates

10~15E LHOf| Ci==7t0fl Al 2R EH] 2o SE 2 X

1QOS: Nicotine Pharmacokinetic Profile

R, 1 kR ™

of different nicotine delivery products of cigarette and IQOS

i Plasma nicotine (ng/mL) v Plasma nicotine (ng/mL)
1 ® Cigarette =
wl [N wil 0os -
ul | _’-\ P f:‘:"‘z‘ af W
wl | w( I
" [ G 1 S N
alf M gh s 4 L
e * Cigarette R \E‘?"———.___ =

/ A iy —_— 1
" - e Nl spray 2 &
o Imgl a I
T EEEEEE R t mw ™ ™ @ om o wom oW oW om ow m

Time {Minustes) Time {Minutes|
NoteT! o uct is shown i The
g arv) icotine wemble that Note: These data slone do not represent o claim of reduced exposure o
of nicotine gum. ml milligram; mL = milliliter; ng * ranogram. reduced risk
\\Suurtt Moddified from Garrett et 8l 2001 / Source: PMI Resasreh & Devalopment (PMI Investor Day, Jure 26, 2014) /

+ The amount and rate of nicotine absorbed by the body is influenced by the route of absorption
* Mo notable difference in the nicotine absorption between cigarette and IQOS

71
dZ ?lolld 20|06 LErEbiet FARR LZE J%
ZIE Ztof HALEHY HetAl ST 2H)

Z 4
- HNB= LEHEHIRL LIZE AT SE Bt RA



HE2) MXIEH| 2 pMI Xt =

IQOS User Growth Continues Despite Device Constraints
Total IQOS Users/?

s who are in various stages of

Excl. Belarus

204

L4
-
=
-
0
-
[
o
e

Estimated users who have switched to 1005 17.6
and stopped smoking!! .

| The Nicotine Industry in 2020

Retail Value
Cigarettes and OTP!2

Heat-not-Burn
E-Vapor
Nicotine

Pouches
(0.1%)

value CAGRs of approximately:
* 4% for the total industry
+ 25%+ for heat-not-burn

billion + 10-15% for e-vapor

{a) Other Tobacco Products (OTP) includes cigars, cigarilios, pipe tobacco and fine cut
Source: PMI Financials or estimates. International excl China and the U.S.

Over the next 5 years we expect retail

20203 SFHHA| R 495, HNB 22%
o 5 HEMAE D)
- ™A +4%, HnB 25%+, Vapor 10~15%

* %, H<

=== =a
s X2 == ===
122 = = = ===
Q3 Q4 Qi Q2 Q3 Q4 Q1 Q2 Q3
2019 2020 2021
‘s?ufﬁi?:'fﬁ?ﬁ.% ad\:rg:i:sut;‘matei IQOS user panels and PMI Market Research 18
58 ZFO| Smoke-Free 22| M=k 24 Z 1}
-2,0402FH 9| |QOSAHE Xt =HE (2021 3Q)
-7070= ElE (=7HE B 80% AR EF2)
Broadening Geographic Sources of IQOS Growth
(in billion units)
HTU In-Market Sales
76

Others

Russia

EU Region

Japan

2016 2017 2018 2019 2020
bl s 13 18 6 8 12
Launches
Note: Does not sum up to 100% due to rounding
Source: PMI Financials or estimates 12

Driving Revenue Growth: Volume and Share

=z

-(2)% ~(5)%

Total Nicotine Industry

H
Volume Growth CAGR®! R

o

Nicotine Industry by category

! 2023
| Met Revenues

(volumes)

(
Combustiblet! 97% 94% 1 90% | -80%
Non-combustiblel 3% 6% g 10% i ~20%

'
Heat-not-Burn 1% 3% E >15%

'

|

'

I

i
'
MI HTU Volume CAGR | ~23-28% |

tobacco products, heat not burn, e-vapor and nicotine pouches in equivalent units. Assumption for cigarsttes and HTUs only is also a decfine of around 1-2%.
her tobacco in equis i

{c) Includes heat-not-burn, e-vapor es in equivalent units

Source: PMI Financials or estimates. Industry excludes China and the U 5. Other tabacca products include fine cut tobacco. cigarilios and cigars

{a] Includes cigarettes. other
b} i ind ot

oo R
I 140-160

\

\ s I
\, bnunits

&Y 10os B H& 30|

MAEHA| S 98 MY (WM ZA7HS H|F)
-2020 : RRP 6% (HnB 3%, Vapor S 3%) *%E&$ X Q|
-2023 : RRP 10% (HnB 7%, Vapor S 3%)

* UBHEHHIO| 42 &7 7t -1~-2% MY
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Net Revenue per Unit of IQOS HTUs

{in Net Revenue Terms)

~24

Excise Incidence:

HTU vs. closed E-Vapor'®
(Index = HTUs)

E-Vapor HTUs HTUs Equivalent Cigarette Volumes

(a) Weighted average excise as 2 % of retail selling price, closed e-vapor cartridges. PMI Estimates. 11

Heat-not-Burn: LIL and LIL HYBRID

» Broadening our portfolio to accelerate user acquisition and grow
the category, expand target audience of adult smokers:

~ High conversion, driving new users in-switching from cigarettes
« IQOS introduction drives awareness and credibility
« PMI commercial engine drives take-up and retention
« LIL SOLID: simple, intuitive, cost-effective, reliable
= LIL HYBRID: addresses need for vapor-type experience

+ HTU unit margins more than 2x combustible products at the same
price

Fil

REGULAR

e
e,

Unite &=0]< . HNBZ L EFERH CHH| 2.48f

Business Transformation Metrics

Shifting Our Resources to Deliver a Smoke-Free Future
2015 2016 2017 2018 2019 2020

70%

R&D expenditure
(smoke-free/total)

Dl RS . 27% 12.7% 13.8%

(smoke-free/total)

Smoke-free product shipment ratiofa)
(smoke-free/total)

Estimated users who have stopped smoking and
switched to IQOS® (in millions)

Number of markets where net revenues from smoke- ~ _ 1 3 4 6
free products exceed 50% of total net revenues

(3) The smoke-free product shipment ratio is computed based on millions of units. Smoke-free products include heated tobacco units and e-cigarettes. Total products include smoke-free
products, cigarettes and other combustible products

(b) See Glossary for definition

(c) Following recent international sanctions, IQOS is no longer available for sale in Belarus from Q3, 2021

Note: List of OECD group members as of December 2020

Source: PMI Financials or estimates, IQOS user panels and PMI Market Research £

Lil(Hybrid) AF 12| 2| O]
7|E 27 54 7tE5) FHH| g =, 2 B 1SSt
- Fiit HHIAEl 0|9 g2 5 Y7t i ]

Target:

100

Marketsin 5
years

‘ Current:

. 70

‘ = (; Markets

.| 2016 (13 N Worldwide!®
2017 (18) :

2018 (6) Of which:

2019(7) o 2 8
2020(12) ¥

W 2021(7)

{a) Status at September 30,2021

Note: Reflects markets where PMI smoke-free products are available in key cities or nationwide. Inciudes e-vapor launch in ﬁmar\ﬂ and AG Snus pmnuzu m Norway and lceland. Reflects

dalenlxmhalgeograph\(exper\smnheynndp\\ut!aunchmtyThemmherufmarkets udh Duty Free. 1Q0Sisnolonger avalable 5,
d using ilable. Palestine is included as a Low & Middle-Income market

Market
Launches

Low & Middle-
Income Markets

Smoke-Free FutureS 28t (AN AIY 22 CHH| H|F)
-R&DH|& 99%, O}#| %'HI% 76%, 2=0| 2 23.8%
=> 22| PMI= S X FXHEHLOf| All-in &

20259 77 X] 100702 SA| oY
(2021.9 A Xl 7070 =)
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Commiitted to Building A Better Tomorrow™ EN‘-\Tj

Our Purpose Our Commitment

\ To provide adu
To reduce the - Smes ‘:V'fth; W'ds
- [/ eI range or enjoyaple an

health impact- it et

of our business

To encourage smok
ileh comblatelrta
scientifically-substantiated

BATS| H| M : Reduce Health Impact
- RS ME SE

- AT A HA R Z 2HE HRES S5

Delivering Value for all Our Stakeholders

Reducing the HEALTH impact of our business
4 CONSUMER CHOICE ﬁ WORLD-C =3 E STANDARDS & REGULATION

® S) @©
= ENE’IXCR:‘;":E:;JI"AL UDeIivering a positive - Robust corporate
management SOCIAL impact GOVERNANCE
= Climate change + Human rights
* Water and waste = Farmer livelinoods
+ Sustainable agriculture + Health and safety
+ Circular economy + People and culture

..with stretching targets

%, 50 million consumers £5bn New [o£=14.1.1,] Eliminate unnecessary single-
) of non-combustible* Category neutral by use plastic & all plastic
-} products by 2030 Revenue in 2025 2030* packaging recyclables by 2025+

BATC| ESGA Y

Vi

Big Ambitions for the Future

50 MILLION®

NON-COMBUSTIBLE
CONSUMERS BY

2030 CARBON
NEUTRAL"

sy 2030

utra 1

BATS| OF} & ESG H| M
-5,0002F RRPO Y =HE 4 EFA S (KIS

§ HIT7ER 2 )

=2t3

New Categories Consumers Generate Higher Revenue _'="u¢__\Tjj

+

Consumers Consumers Consumers

Indexed Revenue Indexed Revenue Indexed Revenue

100 126 142

Of All New 3 Categories Consumers:
41% Do not Smoke (up from 28%, 3 years ago)

‘ ABETTER
TOMORROW ™

MMET(RRP) O| AL &2 0| HE 7]
7| =S 2 ATt Only RRP = 100 : 142
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A Large, Growing New Category Opportunity SAT Accelerating Non-Combustible consumer BAP
acquisition-
2020
Non-Combustible consumer numbers
6.7. KXo 15, Pcief
MOSEnT ' : +1.5m (304 +1.bm (51%) +0.7m (79%)

TRAD ORAL

When including Includes consumer pely-usage* 1.7m (+0.7m or 70%)

poly-usage: 15.2mn

~£16bn revenue Growth driven by true multi-category performance

30 WEA GIots TAEBALY 7|2 BATO| H|GIACH 174 2
2020 : H|HAEHH
2025 M H| A

ol

o

Strong consumable volume growth in H2

acrose all 3 categories o A? A Broader Portfolio driving Sustainable Growth...
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Strategic Rationale for Multi-Category Approach SA r’

Multi-Category - the greatest
potential to reduce harm
and create value

Consumers

e
Market taste MULTI-CATEGORY |
profiigs STRATEGY y

! /
Regt"ation -

Maximises Ability to Switch Smokers, Reduce Harm
and Create Value

A Portfolio of Non-Combustible solutions

Combustibles o‘)‘ &
«@Q 4"39 "‘066

®

Emissions @ - 9096 to - 95942

Toxicology : - 95262

10%*—_J9L— Toxicants in Emissions

Oar data is published im
&5 peer-reviewed Mmanuscripts
Most of the Harm from Tobacco is caused by Combustion Not Nicotine
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Altria X =

Our 10-Year Vision

Responsibly lead the transition
of adult smokers to a

non-combustible future

3| For Investor Presentation O
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-20CH 33%, 30/40CH : 21%, SOCH O] & : 15%

Globa Top3 Altria?l 103 Vision
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About Altria  Moving Beyond Smoking  Responsibility Investors People & Careers

I_Moving Beyond
Smoking

Adult Tobacco Consumer (ATC) Insights

ATC Segmentation Insights Exclusive Non-combustible Product Use

We believe tobacco product purchases for 33%
ATCs ages 21 to 39 look fundamentally different
than clder ATCs

Reduced social friction and reduced harm are
important tobacco product features across
many cohorts

Mon-combustible products interest both male
and female ATCs, although specific purchase
drivers vary

21%

15%

Many ATCs are open to using non-combustible
products but have not found the right product to

meet their needs i ATC A9

ATC 50+
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XISt 2 Imperial Brands A&

IMPERIAL BRANDS IS TRANSFORMING

In January 2021 Chief Executive Stefan Bomhard and members of the executive team outlined a new strategy to transform Imperial Brands and
create long-term value. Our strategic approach is being supported by changes to our culture and ways of working that will place the consumer
at the centre of our business.

Qver time, our new strategic plan will deliver a stronger and more consistent performance in both conventional tobacco products and Next

Generation Products.

OVERVIEW

We are committed to meeting consumer needs for Next Generation Products (NGP) and, in doing so, we seek to make a meaningful contribution
to harm reduction.

We anticipate growth across all NGP categories over the next five years and by 2025, expect NGP to have a sizeable presence, accounting for
around 20 per cent of the total nicotine market.

As we seek to build a successful NGP business we will be driven by local consumer preferences, focusing investment on heated tobacco in
Europe and on vapour in the US, the world's largest vape market.

Our product portfolio spans all three NGP categories: vapour, heated tobacco and oral nicotine.



» A 1Y

HE

2019
916
1,476
2,393
323
247
570
80
1,188
555

1,823

HH) 2021 YA E X7

2020

1,158

1,674

2,832

414

531

945

80

1,197

609

1,887

rn
d0
12
o

2021

1,790

1,869

3,659

939

372

1,311

80

1,527

740

2,348

< A4 EAA LM
05 o

02 217}

EEIET

THOf B 2t2t2] H]

EE0/95 (%)

g20/9 &%)

547/ 20/ 9/ £(%)

2019

2,682

2,299

382

438

(56)

(4)

14.3%

(2.1)%

0.2)%

2020

2,829

2,387

443

422

21

* K-IFRS 7| &

Thel: o

i

2021

4,002

3,153

849

478

371

341

21.2%

« CAPEX : 281920205 2702)



