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1. AURORA WORLD

1-1 History & Introduction
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1. AURORA WORLD
1-2 Global Network (22Y LE${3)
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2. AURORA's competiveness

2-1 Core Competences

AURORA
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Digital Platform
Smart Toy




2. AURORA's competiveness

2-2 Character Toys
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2. AURORA's competiveness

2-3 Character Brand

One Source, Multi Use (OSMU)
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3. AURORA Global Market

3-1 Global Sales (F2 2E¥ §F LIIEL|)
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3. AURORA Global Market

3-2 Global Main Brand
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3. AURORA Global Market
3-2 Global Main Brand

0|2 4|0]4d(Eco Nation) MW AIE (Sea Sparkles)
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3. AURORA Global Market
3-2 Global Main Brand

0| 2 L| (Miyoni) 2 A HE|3 (Luxe Boutique)
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3. AURORA Global Market
3-2 Global Main Brand (License)

Dr.Seuss Shaun the Sheep MOOMIN
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS

&




3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS




3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS




3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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4. AURORA Domestic Market
4-1 Domestic Sales (Ll 24 {2 L EL])

CHYOIE

Homeplus (
Zmart

0 LOTTE Mart

Toys§dus

5t 2

CHaH L7k ChS

Al &2
o=

eajel &

AUCTION.

coupang

Gmarket



4. AURORA Domestic Market

4-2 Toys distribution

A Toy Playground that Provides Pleasure and Happiness
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4. AURORA Domestic Market

4-2 Toys distribution
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4. AURORA Domestic Market
4-2 Toys distribution
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4. AURORA Domestic Market

4-3 On-line Market
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4. AURORA Domestic Market

4-4 U MHIS 23 (OHEH])
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4. AURORA Domestic Market

4-4 U MHIS 23 (OHEH])

27 5|1 sy meE

o A o

25



4. AURORA Domestic Market
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5. AURORA Character Convergence
5-1 Character Collaboration (FHEIE{ Z2}=2{|0|M)
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5. AURORA Character Convergence
5-2 Character Collaboration - &g / T 3=




5. AURORA Character Convergence
5-3 ODM
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Appendix - Summary consolidated financial statements
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Appendix — Eco Nation
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