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1. AURORA WORLD

1-1 History & Introduction
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1. AURORA WORLD
1-2 Global Network (22Y LE${3)
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2. AURORA's competiveness

2-1 Core Competences

AURORA
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Digital Platform
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2. AURORA's competiveness

2-2 Character Toys
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2. AURORA's competiveness

2-3 Character Brand

One Source, Multi Use (0SMU)
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3. AURORA Global Market

3-1 Global Sales (F2 2E¥ §F LIIEL|)
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3. AURORA Global Market

3-2 Global Main Brand
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3. AURORA Global Market
3-2 Global Main Brand

0|2 4|0]4d(Eco Nation) MW AIE (Sea Sparkles)
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3. AURORA Global Market

3-2 Global Main Brand
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3. AURORA Global Market

3-2 Global Main Brand (License)
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS




3. AURORA Global Market
3-3 Key Brand - YOOHOO & FRIENDS




3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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3. AURORA Global Market

3-3 Key Brand - YOOHOO & FRIENDS
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4. AURORA Domestic Market

4-1 Domestic Sales (L} 24 S LI EL])

CUMart  vorsypus  Coupang

0 LOTTE Mart Homeplus @

19



KH

:l

)

=

___“__"

JIJ

i1

Ok 0

o =<

] =

KIS

i =<
— hJ Bl
[T J -
i ar olJ
© L,
= Rl SHI
o c BEFEEA
= ONEUSN 1
SchER+

T
==l | &ar ol
m o T~ _______.__A.ﬁ

2 w4

< - Ul grH
ST | IR ol
O > EREI--E
=N <3 OEo
< N R
< <




4. AURORA Domestic Market

4-2 Toys distribution

YOUNG TOYS %

SMART
STUDY
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4. AURORA Domestic Market

4-2 Toys distribution
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4. AURORA Domestic Market
4-3 On-line Market
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4. AURORA Domestic Market
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4. AURORA Domestic Market
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5. AURORA Character Convergence

5-1 Character Collaboration (ZHEIE] Z2l=0|M)
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5. AURORA Character Convergence
5-2 Character Collaboration - &g / T 3=




5. AURORA Character Convergence
5-3 ODM
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Appendix - Summary consolidated financial statements
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Appendix — Eco Nation
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