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DISCLAIMER

This material was created by VTGMP Co., Ltd. (hereinafter referred to as "the company"), and its transfer, reprinting, duplication, or redistribution to others
is prohibited.

The "forecast information" described in this document is information that has not undergone individual confirmation procedures. The information is not
related to a past event, but a future event, which refers to the business conditions and financial performance expected in the future of the company, and in
terms of expression, "forecast,” “outlook,” "plan," "expectation,” "(E)" and other words are included.

In addition, the outlook is described based on the current situation considering the current market environment and the management strategies, etc. of the
company. Please note that it may change depending on the uncertainty such as changes in the market environment and business strategies without a prior
notice.

Under no circumstances, this material can be used as an evidence of legal liability for investors' investment results.



I Major Stockholders

Cube Entertainment
Company 2.05%
Stocks Employee Stock

Kim Yang-pyeong 5 059, - gOwnership Association
and 1 other ——— ‘ 1.5%

1.01%

Kang Seung-gon,

Jeong Cheol, and 1 other Other
31.98% Stockholders
58.41%

I Shareholder Composition

Representative

Number of
Employees

Founding Date

Revenue

Capital

Business Areas

Location

Before Merge

GMP Co., Ltd.
0,
Number of Shares % of
Shares
Kang Seung-gon,
Jeong Cheol 4,962,024 18.24%
and 1 other
Kim Yang-pyeong
and 1 other 498,039 1.83%
Treasury Stock 542,504 2.0%
GMP Co., Ltd. _ i}
Cube
Entertainment
Co., Ltd.
Stock Purchase
Claims 1,183,159 4.35%
Employee Stock
Ownership
Association
Other
Stockholders 20,014,142 73.58%
Total Number of
e 27,199,868

Issued Stocks

After Merge Present (2021.05.25)
VT COSMETICS Co., Ltd. VT GMP Co. Ltd. VT GMP Co. Ltd.
0,
LT 37 G el Number of Shares % of Shares Number of Shares % of Shares
Shares Shares
5,100 48.2 10,642,996 27.75% 10,924,637 31.98%
- - 645,039 1.68% 343,723 1.01%
- - 6,831,006 17.81% Note1) 1,725,737 5.05%
5,200 49.1
699,791 2.05%
510,990 1.50%
20,232,330 52.76% 19,954,643 58.41%
38,351,371 Note2) 34,159,521

Company Overview

Kang Seung-gon, Jeong Cheol, Kim Yang-pyeong (co-representative)

283 persons (as of 2021.03.31)

1986. 11

About KRW 107.4 billion (2020 consolidation)

KRW 17,079 million (2020 consolidation)

Cosmetics, Media Commerce, Bio, Hydrogen fuel cell generation, Laminating
(converting to next-gen battery business)

Main Office: 139, Saneopdaniji-gil, Paju-si, Gyeonggi-do, Korea /

Branch: VT COSMETICS, 23, Samseong-ro 76-gil, Gangnam-gu, Seoul, Korea

(Record Date: 2021.05.25)

Note 1) EB worth KRW 14 billion for 1,272,725 company stocks was issued (1,538,969 shares after re-fixing on 2020.12.09).

Note 2) 5,105,345 company stocks generated during the merger were canceled.



COMPANY OVERVIEW

History of VTGMP Group

\/ Establishing and managing VTGMP group
1986.11 ® Y . . .
Founded portfolio by using key competencies of M&A
117 @ experts and marketing experts, and setting up
1994.09 @ business strategy by divisions
Listed in L 4
KOSDAQ :
2012.11 ®

Signed a contract to
follow corporate business
normalization plan

(Major creditor bank:
Korea Development Bank) 2010.03 c
Founded individual business :
“Gonsen” (Representative:

2016.10 ® Jeong Cheol)
Management by Launched “VANT 365”
creditor bank (workout)
ended
Took over the |2014

ncorporated the company
management
(currently affiliate entity
of VT GMP)

2017
_:' Launched “VT COSMETICS” VI K
: (formerly Gonsen) COSMETICS

Achieved KRW 30 billion in sales
e e e e >
2017 2018 2019 2020 2021
Acquired shares of Acquired shares of “VT  Merge of GMP- VT Founded KVLY Acquired shares of “KJ
“VT COSMETICS” Bio” (formerly Puri-Medi) COSMETICS Green Energy”
VIBiO (Registration Date: ) KwvLy Launched Hydrogen Energy
! 2019.10.11) Acquired Cube Division
Entertainment shares
Changed company name to Strengthened the next-
“VTGMP” generation battery business :
:‘, Sold Jangan-dong ..-'
apartment after building o



Status of Business Division

GROWTH HISTORY

I “VT COSMETICS,” the brand that grows

@ Sales 727 746
® Operating Profit _ 691 Domestic
Domestic 15%
Domestic 24%
37%
Overseas
314 310 85%
Overseas
Overseas 76% 259
63% . :l Japan
Branch
110 114 121 120 Domestic
:)M 209 ﬁ ]
T Bl R
. — - Branch N
FY2016 FY2017 FY2018 FY2019 FY2020 FY2021.1Q
VANT 365 VT COMETICS

RISK

Three major
STRATEGY )
Garosu-gil brands

Lost trademark lawsuit

THAAD retaliation issue

Launched VT COSMETICS
Launched in the home
shopping market in Korea
BTS model & collaboration

contract

E-Commerce law
(Tai Gong

regulations)

Chinese beauty

market

(China Beauty Expo

Shanghai)

Launched “Cica Line”

BTS contract ended
(2017.10-2019.12)

Merged with VTGMP
(2019.10)
Launched various

collaboration lines

COVID-19 pandemic

Strengthened
E-Commerce (reverse
direct purchase)
Launched new

product line

Expected to benefit by
lifting China’s restriction
on Korean items
Full-fledged growth in the
Japanese market
Launched products in
Korean market through

home shopping, etc.



Status of Business Division

VTGMP Group Growth Momentum

I 5-year Performance Data for Comparison of Listed Cosmetic Companies

Sales Operating Profit
_III. III- o
_ - -
VT COSMETICS cLio It's HANBUL
I I cos c C s
IIIIl I | | I II_ III
VT COSMETICS cLio Its HANBUL  TONYMOLY  Able C&C JAYJUN LEADERS

COSMETIC COSMETICS

VT COS 2017 m2018 m2019 w2020 m2021.10 Other Companies 2017 m2018 m2019 m2020 m2021.1Q

(Unit: KRW 1 million) (Unit: KRW 1 million)
Sales 2017 2018 2019 2020 2021.1Q Operating Profit 2017 2018 2019 2020 2021.1Q
VT COSMETICS 31,012 67,278 72,992 74,610 20,935 VT COSMETICS 1,696 11,369 12,123 12,024 5,230
CcLIO 193,680 187,378 250,383 218,216 57,915 CLIo 10,870 (1,575) 18,599 6,330 2,043
It's HANBUL 245,737 214,122 204,458 146,378 37,517 It's HANBUL 45,366 19,913 10,932 3,755 2,911
TONYMOLY 205,732 180,975 172,027 113,459 27,392 TONYMOLY (1,913) (5,036) (275) (25,531) (1,902)
Able C&C 373,285 345,522 422,206 304,425 66,589 Able C&C 11,230 (18,959) 1,834 (65,958) (6,037)
Cg@ﬁgﬂ . 129,713 132,015 52,619 30,532 6,160 C‘(])ASYI\}IJIlEJ” N 22,303 7,137 (52,013) (10,310) (2,779)
CI(_)ESAMDISTRICS:;S 139,935 139,186 95,635 93,720 20,602 Clz)ESAI\VIDEETRI)CSZS 256 (13,630) (27,824) (11,683) (2,261)

* Based on our cosmetics business division 6



Status of Business Division

Review of 2020 Performance

I Achieved KRW 74.6 billion in sales and KRW 12 billion in operating profit

Other: KRW 5.2 billion (7%) Greater China: KRW 51 billon (68%)

Online and offline in Korea: KRW 2.2 billion (3%)

Home shopping: KRW 2 billion (2.6%) (Unit: KRW 100 million)

+34% °10

+24% 381
307 ’

DFS: KRW 2.8 billion (3.7%);
Other overseas markets: KRW 900 million (1.2%)

(Unit: KRW 100 million)
106

V F COSMETICS

86 4239, 2018 2019 2020
44% of total 52% of total 68% of total
sales sales sales

+682% KR Ilimr#R
’ i KR
11 KR! llion

v 2020
- By focusing on Chinese channels, both revenue

and growth increased largest among all channels,

2018 2019 2020

v 2020 leading the external growth
- Achieved 23% growth rate with the expansion strategy of Japanese channel
- Sales grew +329% by good business from e-commerce malls (reverse direct v 2021

purchase) like Qoo10 and Rakuten in Japan - Plan to expand influence across China by targeting online and offline
v 2021 channels simultaneously
- Emerged rapidly as a main channel along with the Greater China channel - Currently entered 800 Watsons stores (goal to enter 2,000 stores)
- Expected to benefit from rising brand awareness in the Japanese beauty - Scheduled to enter Taiwanese drugstore “POYA”

market and strong sales of popular products



I Achieved KRW 20.9 billion in sales and KRW 5.2 billion in operating profit

Online and offline in Korea KRW 360 million (2%) 1662 Unit: KRW 100 million)

Other KRW 2.2 billion (10%)

49.6 Japan Branch
KRW 4.96 billion

Other overseas KRW 300 million (1%) +379%
ine ffline
KR\?Vfg billion 24 / KRW°4.5 billion
Online :
DFS KRW 640 million (3%) \ KRW 400 million KRW .16 billion
2020.1Q 2021.1Q

China KRW 5.77 billion (28%)

V F COSMETICS

v 2021 v 2021

- Plan to expand influence across China by targeting - Sales grew +379% by good business from

online and offline channels simultaneously e-commerce malls (reverse direct purchase) like

- Currently entered 800 Watsons stores (goal to enter
2,000 stores)

Qo010 and Rakuten in Japan
- Japan branch KRW 5 billion in sales and KRW 1.3
- Scheduled to enter Taiwanese drugstore “POYA” billion in operating profit
- Entry status of offline channels in Japan;

AEON Mall, Plaza, Loft, Pupulehimawari, Tomod’s

VT COSMETICS continued branding and marketing activities to establish itself in the overseas market
Continued localization strategy through product differentiation

Expanded influence by targeting both offline and offline markets

A N NN

Targeted home shopping channels in Korea



I Japanese market — 2017-2020 “VT COSMETICS”

R et

T

Harajuku

Yukakucho Marui



I Japanese market - Performance from active targeting like acquiring online and offline distribution networks

Instagram Y - | Rakuten | .
/@ loft_official ® W osuxuy pregrver) | (e | grevemprere | pr=rTy x”'“

5294 Y BRBRER

— | Aam 1

1 A=Y u) i
VT COSMETICS 7 (21 ‘
INFAY=R=TVIRRY e -
KB - SHR Y
Q Q 4 wee [:] ZORORNTY YN Y
012 5657 S TRYAL WTAR) [oh2U—LCIC (VT COSMETICS] &52 Y —
loft_official 3 n A Cream X &1 100ml--- L50ml CICA CREAM &
201 EBE AKSEBOIZANER ! (OT F K2+ | jwE—7—F
202158%3 | VT CICA CREAM

3,960/ 2,180

| s

= I & 5o (I * #%cAr
Summary of Performance from Japanese Channels

on VT COSMETICS in 2020

v" Ranked second to receive Best Product Award at @COSME 2020 First Half v
— 2020.12.11 - 2021.03.10 VT CICA Daily Soothing Mask ranked first

v Qoo10 mega-wari event in September and November 2020, and March 2021 7
VT CICA Daily Soothing Mask ranked first in all beauty categories
v In April 2021, VT CICA Daily Soothing Mask ranked first in sales in the v
beauty category during Qoo10 Super Sale Period (April 1 - 4)
v
v" VT Cica Cream was selected as the No. 1 product in variety stores and
pharmacies in skincare new product category in WWD Beauty Best
Cosmetic 2020 v
v" VT CICA Daily Soothing Mask was selected as one of the TOP 4 Y

products in Asian cosmetic skincare category in “2020 Best Cosme”
selected by Loft

BERIE-TL o7 Ao 1))

Y — - o
Mg 7707k Rakuten 7/*/9 VT SH5A U—R—S> P20 @COSME IF IS5+ >U814

2021.6.1~6.9

A i wuui (5776 V| wrmx [HE AH®  xnvasr  wewvasy

2019/12/2

2735 15354 A% 10141

Summary of Reactions from Japanese Channels
on VT COSMETICS in 2021

VT CICA Daily Soothing Mask ranked first in the mask category at
@COSME 2021 Word of Mouth Cosmetic Ranking Sheet

In June 2021, VT CICA Daily Soothing Mask ranked first in sales in all
categories including the beauty category during Qoo10 Mega-wari
Period (June 1st - 9th)

VT CICA Daily Soothing Mask was selected as the No. 1 bestseller in
the skincare mask category in Amazon.jp

VT CICA Daily Soothing Mask ranked first in sales in Rakuten and
Qo010

VT CICA Daily Soothing Mask was selected as one of the TOP 3
products in hit product category in Loft

VT CICA Daily Soothing Mask was selected as the No. 1 product in
“Best Cosmetic 2021SS” by Loft

10



I Japanese market - Performance from active targeting like acquiring online and offline distribution networks
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I Korean market — Launching new products by season and marketing by home shopping

2017 S/S Season 2017 F/ W Season 2018 S/ S Season 2018 F/W Season 2019 S/ S Season 2019 F/W Season
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Status of Business Division
2 Sales Composition by Channels and Products

I Sales Composition by VT Channels

v" Annual sales in Greater China increased / Quarterly sales in Japan on the rise

(Unit: KRW 100 million, focusing on sales)

173.8
254 (24%)
(37%)
307 381.5
(44%) 85.8 (52%)
(12%)
= Greater China
85.6
m Japan 124 ] (12%)
(18%) (1%)
= Export
m Others
31.7
121.7 (14%)
9 3.2
(1%) 7] \
106 2021.1Q
(15%)
509.5

(68%)

116.6
(56%)

13



Status of Business Division

Sales Composition by Channels and Products

I Sales Composition by VT Products

v Sales of CICA line on the rise, along with the new product PROGLOSS and Super Hyalon line filling the gap by the exit of BTS products

(VTxBTS, BT21) in 2019

(3%)

(15%

20
102i I

= CICA (1801,024‘ (50%)
= PROGLOSS

® Super Hyalon

= Collagen Pact 9(174%)
m Others
= VTxBTS 62

= BT21

487
(65%)

110
(15%)

(Unit: KRW 100 million, focusing on sales)

46

6%
a7 "
(6%) ‘

101
(15%)

470
(65%)

(("'"/f})5
10 /

(1%)
(1%)

2021.1Q

162
(78%)
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I Sold Jangan-dong apartment after building (2 complexes/75 houses)
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Business Performance

21.1Q Performance Review

(Unit: KRW 1 million)

FY2020 FY20.4Q FY20.1Q FY21.1Q YoY (%)
Compan .
N afn e y Business Sector  Sales (consolidgateq) 107,395 24,627 34,462 44,363 29
Cosmetics 74,610 15,804 24,127 20,935 -13
VT GMP
Laminating business 31,341 8,038 10,313 8,959 -13
VT BIO Bio 565 275 22 109 395
Real estate rent - - - - -
KVLY Media commerce 953 510 - 88 -
Cube .
Entertainment Sk - - - 16,353 -
Others (Loglstlcs,.auxmary . ) (2,081) .
materials, etc.)
ST RELTR] Business Sector Op_eratmg 5,461 (1,041) 3,727 6,076 63
Name Profit (Consolidated)
Cosmetics business 12,024 610 4,924 5,230 6.2
VT GMP
Laminating business (2,118) (467) (369) (629) Continuing deficit
VT BIO Bio (2,808) (670) (776) (381) Continuing deficit
Real estate rent (582) (274) (52) (98) Continuing deficit
KVLY Media commerce (962) (240) - (121) Continuing deficit
Cube .
Entertainment Entertainment - - - 2,168 =
Others (Loglstlcs,_auxmary ) . } (94) )
materials, etc.)

* As the performance data were aggregated according to the internal division classification criteria, the number may somewhat vary from the actual audit report.
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Business Performance

Financial Statements

I Consolidated Balance Sheet

(Unit: KRW 1 million)

I Consolidated Income Statement

(Unit: KRW 1 million)

Category FY17 FY18 FY19 FY20
Current Assets 32,184 77,399 90,564 79,848
Fixed Assets 41,909 46552 45329 79,084
Total Assets 74,093 123,950 135,893 158,931
Current Liabilities 27,499 32,476 59,613 70,105
Non-current Liabilities 10,480 21,760 15,028 18,395
Total Liabilities 37,979 54,236 74,642 88,499
Capital 10,739 13,600 19,176 17,080
Capital Surplus 31,009 35,380 88,846 96,329
Ea”ggiﬁscli‘tr)plus (1,493) (4,617) 11,727 12,832
8?,?,[,2:5:;' (14,542) 9,076  (59,274) (55,648)
Non-controlling 10,401 16,276 777 (160)
Interest
Total Capital 36,114 69,714 61,251 70,432

* Based on consolidated audit report and review report

Category FY17 FY18 FY19 FY20
REEE 69,860 109,470 112,756 107,395
Cost of Sales 55,920 68,785 71,660 73,923
Gross Margin 13,940 40,685 41,096 33,472
SG&A 20,618 27,281 30,833 28,011
Operating Profit (6,678) 13,404 10,263 5,461
Non-operating 94 879 1,352 691
Income
Financial Cost 2,103 2,898 5,205 3,746
Other Profit 1,625 1,723 820 1,219
Other Losses 5,439 660 4,219 1,905
Net Income
Before Corporate (12,501) 12,448 3,011 (1,059)
Tax
Corporate Tax 506 1,740 (400) 249
Net Income (13,007) 10,708 3,411 (1,309)
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