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Chapter 1

OVERVIEW




I Company Overview
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| Company Leaderships
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I Value Chain
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| 2022 Market Prediction
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Chapter 2

Core Competitiveness



| Global Market
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I Global Target Product
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I Vertical Integration
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I Horizontal Integration
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I Virtuous Cycle
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Chapter 3

Investment Points







Strong Growth of Live Service Titles
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I Internally Owned IP Line-Ups
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I Licensed IP Line-Ups
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I Upcoming Line-Ups
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I Global Marketing Platform
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Chapter 4

Appendix
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