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Performance
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High Performance of H.PIO
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Killer Item #1 Hi0Oj3 AH10|0}7|
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Killer Item #2 EZZH|O|E}DI
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L
Brand, The Key Factor of Sustainable Growth
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Core Concept

North Europe



L
Build-up Premium Brand

@ Denps
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Product Positioning
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A
Brand as Vehicle
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Value Of Premium Brand
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Business
Expansion

1. Online / Mobile
2. Global
3. Animal



£r9] it 2,484
514
1,628
1,055
1,481
148t o
6,625
31,059
26,044
18,702
28,253 38,191 49,259 103,796
2017 2018 2019 2020
A2 ThofoH 30|

ol %
66.2% 66.6%
PS 63.1%
57.5%

39.5%

5.1% 3.8% 45% 2.5%
5.3% —— —3
2.7% 3.3%

0.5%
2019 2020

2017

'
N
o~

——Chapter 4



v Jaydeyg——
o~
o~

3 S
~0 i S
K-
<
> K
™ 2 & M
__o"_ 10
- !
Rl &0
RO = S ¥
7 i
uF
M
M
o
H'
o
Kl
——
|
oG S
- < N
..Mo 3
__o__=
~ =)
_|_.m___ 9 o Kl
IH - S 3
o =)
o =3
< o
ol o2 8
£} sg] K
H
T §
™ 3
80 - i T
_Aﬂ 0 .
ol
e .
i




Online & Mobile -
Target & Plan
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Global strategy : Already Started
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L
Global - Denps Copenhagen

# Denps =2z1cel 224 AlANA SME



L
Global - High&GoGo Denps Shanghai
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Global - High&GoGo Denps Shanghai
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Global Market - Asia & USA
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Pet food & Supplement : Copenhagen Recipe
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Pet food & Supplement : Business Schedule
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Sustainable
Growth

1. Pio Pharm
2. ESG



L]
Pio Pharm : Performance
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Pio Pharm : Strategic Synergy
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ESG
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