B2 C o A 3 I 3 0] M

INVESTOR RELATIONS

2020. 3Q



BR
AND
X.

Disclaimer

= A2 E 2| S S| Lot O[siE LS I8 = EAA A TH| 0] (0[5H 2| At)of| 28l A=A
Olo| Bh=, SA} fE= EHOIO| CHE AE 2= S X &S &e{=2|= BHLICh = Presentation0l| 2| £42 2|2t 22 Mo Alte| ==0] Clict 2|72
{HaE Z10|0] Mok Argtof THet gt 2hE SAEAE S0 TS It 3l S & o= /S S FEolFAI7] B LT

= Atz0f| ZetE OIS EE = 71 E 2l EXE HXIK| B2
A

g M SQLICH O I7{7t Ot Oj2fel ATt BAE Ao R
S|ALS| kS Ol AElE AU U (YR ARS o[, B

=-d o
2 OJ4, FY, A, T, (E) ST 22 HolS ZareLct

E— = [==]
lOSYE = o= ZEE 0| Hat SO M2t Yeks ol 22N oz Sl d S st =t o|2st 224d o = 21510]
A 02 22 0| SFE 0| 7| K| AL RAIE L1k SCHek Xto[7 gt 4= S LT

Lot o2 M2 oIl AZ et o|Are| 2L S5 Lot A2 o= A[FEo| Holet Merd S0 et HEE & UM
20| x| glo] HE & = UASS FXISHA|7| BHELIL.

= Atz 22 = QI Fots &2 0f CHOHO =|AF Bl 2|Ate] (IR AS2 1 ofibfe MY FESIX| Has =R LI

(J-EX

|
&
=
Al
m
15
e
H
o
~

= 225 H|G2| SHOE LIS H 910 AHBO| 7HSOLI(E, EX BA| B4, S|Ae] A
HEHOI HTHE TS 4 9SS S0 FAI7| HRLICE




CONTENTS

I. Business Overview
II. About Brand X

lll. Investment Highlight

Appendix.



CONTENTS

|l. Business Overview

II. About Brand X

lll. Investment Highlight

Appendix.



FINANCIAL HIGHLIGHT . 20203Q I . Business Overview

A=zLhioz st F7| N7t Fo|zt 0|01le A= 7126, D2C TEf0| AR E A H| EFHEQ} ShEd
ASHoz Ao 2|1 XS 295t YASLCL.

THel: W Er 4Q19 1Q20 2Q20 3Q20 Y/Y Q/Q
18,863 25,662 35,494 40,139 100% 13%
BHHEAA T O|M 16,894 22,599 30,392 34,769 116% 14%
M| o2 2|0t 1,498 2,893 3,683 3,798 7% 3%
O|RCtotA & 673 602 1,199 1,413 104% 18%
HHEAMA AT O[M XYM 205 650 808 - 24%
2,445 3,318 3,174 3,495 16% 10%
1,765 2,001 3,176 3,282 39% 3%

F1) SAEENENE 7|1E SEUERD)EH JIE

INVESTOR RELATIONS 2020.3Q BRANDX
| |

BrandX Corporation *



INDUSTRY OVERVIEW

I . Business Overview
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II. About Brand X
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Core Competence IT. About Brand X
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Biz. Stage 3. Expand
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Biz. Stage 3. Expand
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Biz. Stage 3. Expand
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Biz. Stage 2. Accelerate & Branding
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Biz. Stage 0. Trend Capture & Pilot
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II. About Brand X
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