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2020 US Top 100 Retailersd

A2 MA X2l TOP Buyer=1t I E

2020 Global Top 50 Fashion Brands?

Rank Company 2019 sales ($B) Store count
1 Walmart $523.96 5,355
8 Target $77.13 1,868
24 Kohl's $18.92 1,171
34 Gap $1591 2,337
41 L Brands $12.24 2,690

HFO|Of D= HIS

Kohl's Walmart

1) National Retail Federation
2) Brandirectory

Rank Brand

6 iARA

7 H&M

9 Gniqlo

16 .\./.ictoria's Secret
19 F.x’.alph Lauren

28 6Id Navy

30 Euma

33 F.’.rimark / Penney's
35 %ommy Hilfiger

36  Calvin Klein

44 é.ershka

45 Gap

50 American Eagle Outfitters

I
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ZARA PRIMARK
MUJI

GU
*ﬂlﬁﬂ . carhanrtt

PINK W &

AMERICAN EAGLE

carter’s

OstiKosH
Biosh

Department & Discount Store

Save money. Live better. @ TARGET
. Sams Cub KOHLS




=2 28d¥

HO

= TMA < 32

—USA
O0]= (2008H)

® HANSAE Co. Ltd (NY Office)

%, HANE =3

’ =1

Europe

A|Q1 (2020H)

Stronger Together

® HANSAE Co. Ltd (BTV Office)
® Apparel Manufacturing Partners (NY)
AMP Mask Factory (NC)

i =

—HAIT|

OO|E| (2016%H)
® HANSAE HAITI S.A
2194 : 3,000%

—GUATEMALA

|22} (20064H)

® HANSAE PINULA S.A (HANSAE GUATEMALA S.A)
® HANSAE GLOBAL S.A

2|@l4 1 2,400

—NICARAGUA
L7t} (19984)

.k ‘I- @

¢

® HANSAE INTERNATIONAL S.A
2|l : 4,000%

=AF

SH2IHA(SH)
SHRIQI(ZM, H2|,7|Ef)
ali2l eF2t2[Eel

afiel SEel

CHEAIRA
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—MYANMAR
O]OFO} (20134)
® Myanmar AYEYARWADDY CO., LTD.

® Hansae Myanmar CO., LTD.
® Hansae Bago CO., LTD.
Z|9J2 : 900

—VIETNAM
HI E ‘= (20015)
® HANSAE VIETNAM CO., LTD.
® HANSAE TN CO., LTD.
® HANSAE TG CO., LTD.

C&T VINA CO., LTD.

C&T G-Tech CO., LTD

® HANSAE HCM CO., LTD.
HANSAE HANOI CO., LTD.
DANANG OFFICE

2l2l4: 17,000

—INDONESIA
QLEL|A|OF (20054)
® PT. HANSAE INDONESIA UTAMA

® PT. BOMIN PERMATA ABAD

® PT. HANSAE INDONESIA SUKSES
2944 : 2,700%
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CHLH Q| & E3tAl Mol Shrj HHOLEl AE, oj2{Cid o] Meto| R (= Al7|
Risk Management Opportunity

XLt 67| R 7t =2 Retailer Tt 25 OpA3, WS 2 S ppe HE0 st 2 25

H o
- JCP, AGS, Forever21, J.Crew, Neiman Marcus - & Eh=9| Vendor=0| MUFEA PPE Al AFR

ru|o
ra
=

F8 Vendor HE Global 4 7|dto| =% Ol x| =3l @ 1
_OFRIEA O§ZE, LigFung A& X| (5Y) - After Covid-190f| CHE|S}7| |0 XX QI H4t7[2E =248 Sl Y H|

— O

= e Il A = ol AH a2 |
W2 cj2aio] B Mo R 5 7| 3 2H|X} 7HX] 2 Het
Reaction New Reality
CIX|= EHAZHO|M =9 Sj 7|Y o|O|X|ofl Sustainability & &7} Za%t 942 HZ}
- SESHE AN A0 ST 4+ Ut Agilty 22 TR - ZPAIH 2 Sustainabiliy 5 X H=H 82 25 29
StH = 2H[X} 5L H}O[Of CSR & SEH
O-II=IO| A sl H Tl O o
HT— ==/J o = =T
_OiX| O|C|ME 288t & ol 5174 1= 7|°*S = Mol H| =LA ghAlnp cSRO| CHaE 2| X|off CHH Al

1) Harvard Business Review - Coronavirus Is Putting Corporate Social Responsibility to the Test, April 01, 2020
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1) 33 Hio|ojoto] ADF MK BA| 9X| Y VINZ hE 4T A | 2) YR 2 Hrjol B

x|t 41970 QU Hlojojo] IiE X|Z% A%
19| M 22| 9|4 X|

}

=X 2435t :17'H-20H, CAGR 20% 8%, 2
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HAE

TMUJI S > AxX

@ Active & Kids 7| 22| &%
O AR ZEFS Q|5 C|X}Q] A2k Zts
targe All in Motion / Cat & Jack O = ZHCH 2 M EHCHH| 450 A%t 3 wEAMT HE Flet CIXtY FT 22t
‘Stronger Together’ Project hoppgpunt
- : ZARA, H&MO|| E 3}l C|X}HQI g2k =2 Q ot
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3. Vertical |t AlHO| A& 7132t & PPE AIE S ¢t A

ZotHEIX] S8M 7F53t PPE AFY A%

1) 0j= MZto| 7123} 3) PPE(Personal Protective Equiment) At & #| =
194 CHH|, 20'd Of = 2% 230 LT 0| & (17213 HEHT 21% HZT Phase 1 Phase 2
Target 20 =3 U S 2 Hio|o] ZEEE|2 CHZst Mo
MASH N AAT A A YU0LE, EH2 S Market WS I I AL AN
2telol 7 BuyersO0f OtA3 HE&E O H T=510 PPE AY D=3}
CAGR 21% > 7133 0] w2 A £ OFM 7H= Made in US o|2 2 Distributer S|
PPE£R0| TfS HANTEL A o3t
105 130 > HX MAAY 7=
84 86
47
4) PPE DI & A=l
2017 2018 2019 2020() 2021 (e) B Mask
&, e
(E/4/ - $Million) B Gown 700, G 60% 40%
2) 'Jlk'oﬂlkc;' x'"-T'— M Glove
2020'd SX} Mt 43 > TFF XS5HQ 59 Sat 7|
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4. X| Xl Sustainability &1} M| 22 Al

10% For Good

9| CSR

23 HM

HANSAE

fashion worldwide

Steven Holl Architects

1) HA =X XSA HYEX T2 13 ‘10% For Good’ EHCH
HeE 26 +22] 10%E 7| £5t= HuH e HH
194 { & 2tE 7|8t9| The Ocean Clean Up (SHH 7| & =)0 7| &
204 Waste Free Ocean/ Plastic Bank S22 7| B2h5 =t
D0 X Sourcing Journal(50] 7|¥H0]| sustainability & 271
2020 Sustainability 2t £ 7|2l QI F 0| &
of MOfH| Just-Style(Rd 218, 7| 2SO0l CHt 7| AL A XY

c. J 58355%_6 ==  DENIM FOOTWEAR WEBINARS REPORTS PODCAST SOURCING SUMMIT2020 !

Sustainability zozo0

£)(¥)(t)(®)(+

South Korean apparel manufacturing glant Hansae Fashion
Worldwide has pledged to invest 10% of net profits from al 'green
a jals to support third-party

Sustainability
202

HANSAE

York.

The Sout
Vietnam, Nicaragua, Guatemala, Indonesia, Myanmar and Haiti - and more than 35,000 employees. It also has an office in

New
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