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Executive Summary

Tt

= M M|A sportswear A| &= sportification, athleisure 2| AHE22 ZHEOf| 204, 7
cyclical resilienceE 2 0|0 X|& d& S LT

Qe ofF EMES| 5 A AE|ots Ha,

= Sportswear (footwear, apparel, headwear & accessories) 2 A L =20 M= = Ao F=21 7 F X £ 10 /O M, Nike2t adidas?t =
Z % sportsbrand EAM UZ Y M E S 105| ot USLICE

= 0|2{%t X|BI X Ol sportswear E 21 = (mega brands)2| OEM/ODM At &= b M ZS 4= Ql= A4210|L}, 2t mega brands” 2 751=
AEEQ AEM, E SAl, AFEH FX|, SHE/AL2] /X2 Ot (ESG) t INE=RSE=igeil Enl )

= oo d
= O|0f|tfr2} mega brands®| 27| needsE SHAIZ 5= = OEM/ODMAIE2| &8 27| 3

]
P71 s L

= 3|S5 0lE I 20| =(241590KS) (0|3} “3}57) = footwear ODM A AU MO| N Z S EC) 2 OEf AE A0 20| OEM/ODM At &3
= Sf(vertical integration)2 Ol 2= £X} 7|3| & I XSS L|CE,

» E5| 0|22 S B £ MEF2 MANHO| =71 71 =2 footwear manufacturing®| expertiseZt S = ALY X Of| Al T 7l S}
7| #2|5tH, O|= mega brands2| A1 2|2 FO{L| 7|0 = 0|t A= LT,

» OtE52 20198 18 TE0 headwear ODM A2 E5|| TH7|7H L) A% ZCH 5! 7| Y value D F 2| A5 QI ALY E 2tESIU LD, &
Kt gtakof| CHot 2HA10] = OFK| Al & A& L T

» 3152 ASE NA XD £F0 3EL2 S5 8l mega brands2t2| 2 £ E3l Global No.1 sportswear ODM 7| EICHS A=
=13 7_-H§| ol |_| |:|.
= anll=! o
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Industry Overview
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Industry Overview
Sportswear Brands

Sportswear Brands are Mainstream

» HHETIX] 49 5071 I{ M1 EFHE by Brand Finance (2018):

Rank Brand Rank Brand Rank Brand Rank Brand Rank Brand
1 Nike 11 Coach 21 Anta
2 Zara L 12 Victoria’s Secret 32 Tommy Hilfiger
3 adidas V 13 Dior 23 Armani 33 Gap 43 Bottega Veneta
4 H&M 24 Puma 44  Salvatore Ferragamo
15 Burberry 25 Under Armour 35 Primark 45 Massimo Dutti
6 Louis Vuitton 16 Prada 26 Michael Kors 36 Valentino 46 Converse
7 Uniqlo 17 The North Face 27 Old Navy 37 Hugo Boss 47 Timberland
8 Hermes 28 Calvin Klein 38 Bershka 48 American Eagle
9 Gucci 19 Ralph Lauren 29 Levi’s 39 Saint Laurent 49 Gildan
30 Moncler 40 Skechers 50 Reebok
Sportswear/Activewear Brands Other Apparel Brands Source: “Apparel 50” by Brand Finance
¢17| fashion trend ¥ k: functionality + style Global Brands’ Market Share
0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0%
| Nike I |
radidas SN _ ;
|
HaZs Mega Brands
Zara I
Uniqlo I
Levi's I
C&A IS
Under Armour I
Old Navy |
3 : Primark I
. " . Victoria's Secret I
v Sports, Leisure2| 42t v Athleisure* Look2| 17| Ralph Lauren NN
Puma (20174, total apparel & footwear?| &, Euromonitor)

*Athleisure: Athletic + Leisure &40 2, A M0 M &S 5= U £ sportswear I M
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Industry Overview
Mega Brands

Nike And adidas As Global Megabrands

v/ 2H| trend 2| HitE 517} X[ % E O = sportswear industry2| megabrandst 303 O[4F AZH K| FX| (Reebok 2| E| £ adidas%| S

A

MY g, d=0f Iet @Fe Ha0| Aot M S0t= e, sportswear industry= H&5=0| &5

—

— Smart phoneO|L} Xt&Xt 22 7| =4t Y CiH| sportswear industry= 2|‘H ¢, HA|ZAXN| S0 Cist tHS4d0] OjOjst

— 20003 LH O] = mass marketing2| & 0| & 0 Nike, adidas®| top tier 2 X|= =2 36| H

Global Sports Brand Market Share Global Mobile Phone Brand Market Share
1020 ~ 1070 1070 ~ 1680 1980~ 1990 1090 ~ Rank 1990 2000 2010 2015 2018
DI E XA Nike 5& S 4%/ Brand A/ H #1 Motorola Nokia Samsung Samsung Samsung
_—_— #2 Nokia Motorola Apple Apple Huawei
% - i Nike & Adidas #3 Ericson  Samsung  Huawei Huawei Apple
SFZIHY A P= ] . . - -
= #4 Samsung  Siemens Lenovo Xiaomi Xiaomi
: 2 &' #5 Panasonic |Sony Ericson, Xiaomi Lenovo Oppo
Global P = | 4 | 4] A A
Market Z 28 s AnEE Ciol s M7l EFESY  pFeory
PSR B e e, - R NS/ R\ 47 (7 et \ 29/ Trend #2} FZUH o%F 8% +@
/A o .
/AR :/ Global Automobile Brand Market Share
Doy ‘S' 5 Rank 2000 2005 2010 2015 2018
s “:K'——x-“’ pumn
o% _ i #1 GM GM Toyota Toyota  Volkswagen
Dassler brothers Nike overtakes Reebok T Adidas o7 #2 Ford Toyota GM Volkswagen Toyota
bulld 3 supes- the Dasyler overtakes Nke counterattacks and
oligopoly empire empee injust five years Puma returms #3 Toyota Ford  Volkswagen Hyundai Renault
Source: SERI Desiqn & Marketing #4 Volkswagen Volkswagen Hyundai GM GM
O Z Tier1 24 _ #5 Chrysler = Chrysler Ford Ford Hyundai
) | T Iy 7y A
ESG 28}z Iy B MAH F2e7/ Diesel 418 Diesel Gate KI7[A}
Tier 15/ 22/ 1 — LEN) L EED] Hybrid 442 M&A +@
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Industry Overview
The Sporstwear OEM/ODM Industry

Targeted Industry: Sportswear Manufacturing Industry

I I
Sportswears Brands

()

I | .
OEM / ODM ®

Accessories VTS 1

vEE HOlE ¢

: @ Brands®| compliance 22 L+AUH| 2 H2|. TUEH 1
v'Automation 1
® Ct== M7 EM5HH, B Z&7t40| 7Y St 88 249
® 7P 7| = A MUO 2 cross-category 2 0]

Cross - Category Vertical

Intedi@tion: (7) Major Sportswear OEM / ODM Y X| Q|2 vertical

integration?! 2. Brands+ tier 1 &= 2t OFL| 2} tier 2 O & 0] =

. !  margin X| 3. Vertical integration| [}£ Synergy = i3}
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The Opportunity
Brands’ Need

Buyers’/Brands’ Need for Consolidation

Problems

Brands’ Need

Quality Control Issue F

Supply Volatility %

HEEl Tier 1 TE9|

Effects

N

O N )

Quality Control 7}

A 3B 5l manufacturer?| S 2H2| E}

Supply Chain S&

N YN Y

“Fast Fashion” Trend 1

~

CHEHO| M| E s E=H2 2,
Safe Delivery 7}=
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l Nike’s Case

Nike= Private Equity 2 &Al Apollo2} TtEL{ & | &

v Nike2| OfE 50 % 0|+ 0| O|Z=0f| A -l StL} 15 %2HO| D] 3=0i| M 24 Lt(sourcing) &
v 0|0 Nike= 21 X EHst S22 I8l 55 E0|(Americas) L “responsive” supply chain 22 & 7|2
v 2016 Nike= PE 28A} Apollo Management®} partnership= X|Z, Americas W supply chain 715 % 282 27|72 39|
v’ Nike= & & FALE S1X| 2L, Apollol| At 20 4 38t= Q5 BHA A2 =5
v Apolloe A2 EEHE Sl Tegra Global2 & &, Americas X| ¥ Li textile/apparel M Z K E 2, S& U warehouseE 14, 257
H EIE 7™ Sl= & Consolidated Supply Chain 7%
”I St"ategic_ “We consolidate resources, remove fragmentation, integrate
: Partnership A P O L L O vertically, and create quicker product turnarounds.”
’ — Tegra Global
% TEGRA
| T
New Holland Apparel ART FX Latitudes Fjord
= 2016 2l = 20163 Q1 = 20184 12 QI » 2018 58 2l
P ATXQOLE X = Screen print, X & = Screen print/ A} » 4718 LU E/EH M=
- MA DR ES s MA SN ER MM SFEAD U ES s U SEED U ER
= AAEEAD 1A » QE ME((W/H) 14 28

Source: Tegra Global "'
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The Opportunity
Brands’ Need Confirmed

Megabrands’ Need and Intentions Confirmed

» 3l=—Mega Brand 7t B 2|/E}TI AtSt

v 3}

59| 4% 9 A Z| + 2532+ (headwear manufacturing) 1S 7|82 2 mega brand| 2o 2tal Y
v “HiE2 30 HE MOl supply, 222 222 5 suppliers consolidation 22
- “88d Y 7] &2 25 B35 =l supplier ¥ 2 consolidation E2”
- “Ctx2

| 742ff manufacturer”t mom and pop style 2| A0 Al Z|gh 4= Q= 7Y, B YT ® Y (partnership) 2|2

» Strategic Partnership Offered

v' Mega brand = order quantity, stabilityS M=, H< 7| 29t supplier-buyer partnership 7%
v' Mega brand-= Supplier consolidation= 2/ &= T =S M&ALH & A7

v 2152 Hd EE cross category success 7I's, responsive ODM

Tier 1 Responsive Manufacturing
Responsive ODM & R&D Mega Brands

Trust
& Reliance
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The Opportunity

Our Vision

Super Sports Brands: Z}E SportsE [ #5}= X| HH&'.' X%

+ - Ojefo) = X/£X 0l & 21f A% 0 sports 459 50/ 2R
Dominant ODM A%l
- O/ej7t g 7etE 2/ 22 SY A0 Of et 22 O/ef =
Cross-Category
Expansion
SYe7|EN e HE
Al
) Footwear Caps & Accessories Apparel F00twea£ manufacturing®| standardE cross- category expansion
Vertical P PP & X E5}0 brand2t°| reliable responsivenessS &t
Integration HSV >
HSD HS Crown
HWI TBD
| b | - """"" T1Mastery: Co-location, speed, digitalization, automation, labor relations
/ Midsoles, Buttons, TBD
insoles T snaps ammn seess Ty gststage: 32 29 RgD A2k
Fabrics, Fabrics Fabrics
Upper Rmmny fnnnny ==eer To ondgtage: O[S =7t =2 F 24 LH high-confidence 914 A| = X| &
S3H9l [ 3(Responsiveness)
M= 3o +=24A S22 transparency, quality, lead-time= 7415110, F7| & et HS 0| L & 5= U= cyclical resilienceE F &
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The Opportunity

Our Vision

Vertical Integration & Cross-Category Expansion= S ¢} Super OEM/ODM

Cross-Category Expansion

L=PN, o=
(Athletic Footwear) (Headwear)| (Athletic Apparel)
Target
oA Z X8, BY : -

(Assemble) E
o T2 x| - BRibbt EEEEE i1_, =Track Building: Unipax 9|
.9 (Cut & Sew) .
e
] bSkel! .
gb (Seual; )] : 0
) 8 .
E I/t '
o= L /A . . o)
— (Printing/Embroidery) :
2 B B ; o
E (Sole/Compound) .
> ek H|x : o

(Fabric) .
ALK = A
(Synthetic Fiber)
0 : SiEfALE of 2
§=b: 7|52 Supply Chain “» =Track Building: T2(Boost) M| 258 WA=}, A 47X track record
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The Thesis Proven
Track Record: HS Crown

= Hwaseung Steps Up The Expansion

v 20199 18, 352 HE S A XY sports cap M ZE Y M| UnipaxE Ol

v Operational Catalysts M- 82 £ 200 equity £XA 7| & 20193 ROE 25% & =4 o4

= Operational Catalysts & Improvements Before (2018) After Deal closing (2019)
dd 2t M2 £ buyer S S order 2% 7t & Nike, UA, Kurihara Buyer 2% + order & SHCH
. Line 282 A X5 FE=2 8¢ S T4, 28 54 o o 1302 pes/E (7)),
Capacity = E A =CH =EE =25 802 pes/ & o 2l (=Xt
7|E ChH| 2019'F 60% O| & S, 5& 7| 275% S =& 3007 pes/H(EH))
o= M CiH| 50% 37t (18A CHH| ‘19 S H) $26.8 million $32.6 million<
ddole St Heh(ER0|2E 18%p 7 $(-) 0.9 million (-3.3%) $4.6 million< (14.3%)

Unipax Turnaround

— O} =l =0= A 0| E 30%
oM P
$4 : }-} 20%
1
$3.0 M : i 10%
1 1
1 1 0,
0%
$2.0M ! : ()
\ : -10%
]
1.0M 1
$ I : : -20%
]
1
$0.0M : : -30%
1801 02 03 04 05 06 07 08 09 10 11 12 L‘1 .01:02 03 04 05 06 o7 08 09 10 11(E) 12(E)
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Why Hwaseung?
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S} OIE{ ZaL0|=
The Top-Tier ODM Player

» Corporate Structure

EetsAE 2ol =

R ) = PN =]

20158 118
2016. 10 (KOSPI) l72%

303 2@

-8 @orseipTaIx

ok 38,300 HWASEUnG

412t (Adidas Core, Adidas Running. Reebok S) \
Z X} (Nike, Under Armor S) 100% 100% 100% 50%

-1 -} -§ -1
' HS VINA ' Hsi HSD HLR

Adidas group / Nike / Under Armour

Ao
11,0008 HWASEUNG HWASEUNG HWASEUNG HWASEUNG
HSV HSI HSD HS CROWN
- A|7|.2C:)<_Q|;| 2;<_0|(HSE + HSI) (Vietham) (Indonesia) (Chlna) (Korea)
(billion KRW) Y 100% # 100%
v v
o T I -t NIPAX CO..LTD
(2019.12.30) ——» HWASEUNG v ¥
1,500
HSPL Unipax
1,000 (Vietnam) (Vietnam)
500
Ke > KY o> RS o> RS o> RS o> o
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StsAUHZZ0|=
The Top-Tier ODM Player

=, AEYAOf HIE'H 4

SE & (HSDT)
UM A F oS A
DALIAN, CHINA (HSD)

2h&HIL,
FU=x
ssgely
Dong Nai, Vietn:

hm

P.T 3} IBS @I = L|A|Of

Tangerang, Indonesia (HSI) P.T 31591 5 4| Al O}

Jawa Tengah Indonesm

\4’

= Companies Status

SHSH|Lt | HE LR} | 20024 048 02¥

MR ZE, =0

Nhon Trach 1 Industrial Zone, Nhon Trach Dist,
Dong Nai Province, S.R. Vietnam

3t& ol = | AlO} | SEUXt | 20034 048 21

AERZE, =0

Desa Banyuputih, Kec, Kalinyamatan, Kapubanten
Jepara, Provinsi Jawa Tengah, Indonesia

THUURSEA | B2t | 10034 028 02

MR ZE, =0

Sujia Village, Dalianwan Town, GanJingZi District,
Dalian, Liaoning, China

qumA | s axt | 20024 082 262

DRN|ZE, E0)

Amata Industrial Park, Long Binh Ward,
Bien Hoa City, Dongnai Province, Vietnam

IBS

X
i

AR} | 2006H 128 21

=20, &8

Saigon Trade Center 37 Ton Duc Thang, Ward Ben
Nghe, District 1 Ho Chi Minh City, Vietnam
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S} OIE{ ZaL0|=
The Top-Tier ODM Player

. 3|AF M2 (HSV) * Reebok =& 7H& Ml

. &}&3212 MU(Unipax) - Direct Soling 7|2 X & .+ Boost &2 (HSPL) .« IPO (KOSPT)
-« FuturedlEf 2 & i « AdidasFACT*Score1,23%] 71§ -+ Adidas 212} ZHEHIEH HE

*FACT(Footwear Advanced Capability Track) Z213: 7|z 7|CHX|, O|2f 7ts-d, #AH X EH = SOf| 7|2t5H0] Tier 1
f Tier 2 HAXS 2| HtE AESH= T2 O
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HWASEUNG Enterprise

'HS Enterprise Success Stories 2016 - 2020
Automation Leader

i

B ceemrs T
I TARGET 177° ®
s ACTUAL 100 £
+ RATE 61% &



3D PURre.mp4
3D PURre.mp4

HWASEUNG Enterprise

'HS Enterprise Success Stories 2016 - 2020
Robotics Leader

AUTO 3D PUR SPRAY SYSTEM AUTO OSA SPRAY SYSTEM




HWASEUNG Enterprise

VERTIAL SUPPLIER

LEADER




S} OIE{ ZaL0|=
The Top-Tier ODM Player

[HY
N

n HEY (HSV) &3 (HSD) QI = 1| A|OF (HST)

16,000 Adidas®| =3 ST ZCof 7|ttt
ZxF M2 gl MH| EXI2
Capacity Nk
14,000
12,000 TH 2470 ST T adidas L& 11,500

S
FACT 230{2l 1, 2, 32| M&A

10,000
9,000
5,000
Factory Group
8,000 M/S rank 2" (18%) 7,450
3,000
% ’
2,300
6,000 1,500
1,200
950

4,000

2,000

2019(E) 2020(E) 2023(E)
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