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Investor Relations 2019

1. Company Overview

01 Corporate Identity
02 Core Business (1), (2)
03 72333
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2. Investment Highlights
& Vision

01 FAFGY vidA e 7=4d 8 B

02 Al AFEHEE (1), (2)

03 fr&7x F4als 53 3t Potential(1), (2)
04 Z=rof > <lH] 2] Tomorrow

05 Vision 2020
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Good ingredient, Good taste!
It's real fruit drink!




