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TOP BOTTOM DRESS  OUTWEAR

T-shirt Leggings Party Dress Wool Jacket
Cami Fleece Pants  Evening Dress
Cotton Blouse  Casual Pants ~ Casual Dress
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Specialty Store
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USA

0= (2008A)
® HANSAE Co. Ltd (NY Office)
® HANSAE Co. Ltd (BTV Office)

® Apparel Manufacturing Partners (NY)
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HIEL (20013)
® HANSAE VIETNAM CO., LTD.
® HANSAE TN CO., LTD.
® HANSAE TG CO., LTD. SEOU L
C&T VINA CO,, LTD.
C&T G-Tech Co., LTD
® HANSAE HCM CO., LTD.
HANSAE HANOI CO., LTD. Q
DANANG OFFICE
21214 : 18,000H
—INDONESIA o —GUATEMALA

e 2Et (20061H)
® HANSAE PINULA SA

(HANSAE GUATEMALA S.A)
® HANSAE GLOBAL S.A

® MODAS B..LAPPAREALS.A

2j944 : 2,000

21=H|AOF (2005H)
® PT. HANSAE INDONESIA UTAMA
® PT. BOMIN PERMATA ABAD

® PT. HANSAE INDONESIA SUKSES
212141 3,300H

—NICARAGUA
L|Zt2tat (19984)

® HANSAE INTERNATIONAL S.A
A2+ 13,6008

—MYANMAR
Ojorat (20134)
® Myanmar AYEYARWADDY CO., LTD.
® Hansae Myanmar CO., LTD.
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® HANSAE HAITI S.A
2944 : 1,600%




04. CHLH 2| A& A=t sy
- O|F L2 ATe dEAM K|, CHEF o|F A AE2 € S8 vy 7S
- M=tE o|F 4H| F7F K 9|/ Mz Ars2l/CX| B 2 S
A $t7o| 9 wsl N 870l Z0 wsl
- 0= 9|7 = 72 2016'd 0|2 AT 2= M| - HEE olF aH| F7F A a0 wE HHo|of TghE HE
US Apparel Imports Volume (in Bil$) Sustainable Apparel: Share of Sales (%)
120 1 107 112 495 g0s 111 - 10% 100%
100 - 50
80 - 6 .
0 | 1 | o e, e C5
w0 | ] PINK
20 - 7/ HANSAE |\ 71298 [s09% a1.3% | heart CHES
0 1 I -10% EARTH e ok
2014 2015 2016 2017 2018 2019Q2 fashion worldwide
MEAtZ2 (O ALO1 2015 2018 2021F
dEER) [ dgdr=Eh stash AR ZREo|
. 2RYOR MM WS U I3 HY 14 L Al . o|f XZE ZHo| C|XYst a7 S0

US Apparel Imports by Countries
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Most important factors for apparel sourcing* (%)
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Source: Marketline 2019, International Trade Administration, Apparel

Source: Nielson research 2018, McKinsey survey result 2017
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* Hansae Advanced Management System
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